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At  the  88th  annual  meeting  of  the  American  Medical  Association, 
Canco’s  new  book,  "Nutritive  Aspects  of  Canned  Foods,”  received 
enthusiastic  welcome.  1277  of  the  doctors  who  visited  the  exhibit 
signed  cards  requesting  copies.  The  Canco  exhibit  also  included 
eight  colored  transparencies  of  canned  foods,  lounge  facilities  and 
a  registration  counter  where  other  Canco  literature  was  displayed. 
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AYARS  Standard 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEVOLVfNC  HOPPtR- 


PEA  ADJUSTMENT 


W  LIQUID 
ADJUSTMENT 


STEAM 

COIL 


m  CAN  STOP 


CLUTCH  LEVER 


CHANCE  GRADE 
LEVER 

FOR  FILLING 

I  PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


August  23, 1937 


^  CameAvn- 


MACHINE 

VACUUM  PACKING,  with  its  attendant  profits  is 
now  available  to  the  PACKER  whose  products  are 
enclosed  in  square  or  oblong  cans. 

THIS  MACHINE  places  him  on  the  same  footing 
with  the  packer  of  round,  sanitary,  vacuum  cans.  It 
enables  him  to  reach  those  markets  open  only  to  the 
vacuum  packer;  to  cut  his  costs  and  to  improve  his 
products. 


Here  are  some  of  the  features  of  this  machine 


The  No.  229  Rotary  Flanger  automati¬ 
cally  flanges  or  rims  both  ends  of  the 
bodies  at  one  time. 

An  even,  uniform  flange  without  distor¬ 
tion  or  cracking  of  metal. 


Twenty-eight  inches  of  vacuum  with  a  7/2  horse  power 


pump. 


Working  parts  totally  enclosed,  protected  from  acid,  steam 
and  all  foreign  elements.  Vital  parts  run  in  bath  of  oil. 

Exposed  shafts  and  important  parts  are  made  of  stainless 
steel.  Patented  four-roll  seaming  head. 


The  No.  176  Square  Can-End  Compound 
Applier  and  Curler  applies  latex  compound 
to  can-ends  by  use  of  a  die,  in  the  man¬ 
ner  of  a  printing  press. 
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One  section  of  Continentol's  enormous  reseorch  laboratories 


THIS  WORKS  3  WAYS: 

FIRST — ContinentaFs  research  laboratory  is  con¬ 
stantly  working  to  discover  new  methods  of  canning 
and  improvements  in  the  cans  themselves. 

SECOND — If  you  get  into  a  jam  at  the  “peak”— or 
at  any  other  time — you  can  figure  on  ContinentaPs 
research  men  to  be  with  you  quickly.  They’ll  find 
your  trouble.  And  remedy  it  at  once  if  it’s  possible. 

THIRD — If  they  can’t  take  care  of  it  on  the  spot. 
Continental’s  big  main  laboratory  goes  to  work  at 
once  and  stays  on  the  job  till  your  problem’s  solved. 

This  is  only  one  side  of  a  story  of  satisfactory,  com¬ 
plete  and  continuous  service.  Let  a  Continental 
representative  tell  you  more  about  it. 


nai 


;t  - 


to  estimate  the  serious  nature  of  the 
hazards  you  are  liable  to  face  this  year. 
We  know  what  some  of  the  worst  have 
been  in  the  past : 

1.  Unexpected  ehanges  in  the  crop  due 
to  heat,  drought,  exeessive  rain. 

2.  Sudden  changes  in  the  chemical  eom* 
position  of  the  water  used  in  eanning. 

3.  Crop  pests. 

We  don't  know  what  may  come  in  the 
future.  But  Continental  customers  know 
that  regardless  of  how  sudden  or  serious 
the  emergency  may  be  they  can  count 
on  Continental’s  research  laboratory 


CONTINENTAL  CAN  COMPANY 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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EDITORIALS 

HO,  HUM! — Secretary  of  the  Ohio  Canners  Asso¬ 
ciation,  Roy  Irons,  this  week  castigates  one  of 
the  fool  actions  of  the  canners,  and  begs  for  its 
ending.  But  what’s  the  use?  He  has  grown  hot  and 
bothered  over  the  actions  of  canners  who  consent  to 
rewrite  future  contracts  for  canned  foods  down  to 
present  market  prices,  and  even  make  cash  rebates  on 
floor  stocks  of  jobbers,  goods  which  had  been  pre¬ 
viously  sold,  delivered,  and — at  least  we  suppose — paid 
for.  We  feel  that  we  can  say  without  fear  of  successful 
contradiction,  that  there  is  not  another  industry  on 
earth  which  treats  contracts  (save  the  mark!)  in  such 
manner.  The  canners  have  this  idiotic  practice  all  to 
themselves. 

We  have  so  often  raged  against  this  practice — for  it 
has  become  a  habit — that  we  decline  to  risk  sunstroke 
in  these  hot  days  by  getting  excited  over  it,  or  entering 
any  discussion  about  it.  Mr.  Canner,  if  you  think  it 
fair  and  just  to  waive  the  prices  at  which  you  sold 
your  goods,  either  spots  or  futures,  and  to  reduce  the 
prices  to  today’s  market — or  to  hand  the  buyer  a  check 
for  the  difference  between  what  he  paid,  and  today’s 
prices — then  let  us  suggest  that  you  test  the  position 
you  take  by  asking  your  buyer:  ‘Tf,  on  the  contrary, 
market  prices  had  advanced,  would  you  send  me  check 
for  the  difference,  or  voluntarily  advance  the  price 
named  on  futures?”  You  will  get  the  true  answer,  and 
quick  enough ! 

There  is  just  not  a  trace  of  common  sense,  justice 
or  honesty  in  the  transaction,  never  has  been  and  never 
will  be.  But  as  bad  as  is  the  money  loss  to  the  canner, 
the  utter  loss  of  all  respect  for  such  a  jelly-spined  bus¬ 
iness  man  (save  the  mark)  is  worse.  The  buyers 
know  they  are  cheating  the  eyeballs  out  of  you,  and 
they  feel  only  disgust  for  your  weakness,  and  for  all 
who  egg  you  on  to  the  action.  They  know  they  never 
rebate  you  on  higher  market  prices,  and  they  know  that 
if  you  stood  by  your  guns  and  took  them  into  Court, 
they  would  lose.  But  they  know,  too,  they  have  your 
goat  over  fear  of  offending  or  losing  a  buyer ! 

No  matter  how  weak  or  faulty  a  contract  may  be,  no 
court  would  sanction  any  contract  that  calls  for  penalty 
payments  always  by  one  party  and  never  by  the  second 
party  in  any  way  or  amount. 

Just  to  rub  some  salt  into  your  open  wounds:  It  is 
dollars  to  doughnuts  that  three  months  from  now  you 
will  wish  the  buyer  had  refused  to  accept  the  goods — 
because  by  that  time  the  goods  will  be  worth  more  than 
the  price  set  down  in  the  contract. 


But  enough !  What  is  it  the  psalmist  said :  “Though 
thou  shouldest  bray  a  fool  in  a  mortar — ^yet  will  not 
his  foolishness  depart  from  him.” 

*  *  * 

LATER — as  the  radio  playet  says.  The  Tri-State  and 
Pennsylvania  Canner  members  have  met  and  deter¬ 
mined  to  protect  their  rights.  You  have  the  story  else¬ 
where.  They  have  banded  together  as  a  league  to  en¬ 
force  contracts ;  have  determined  to  engage  able  coun¬ 
sel,  with  representatives  in  all  sections  of  the  country 
to  enforce  contracts  to  the  letter.  Their  fighting  blood 
is  up — and  more  power  to  them!  Word  comes  that 
Indiana  and  Ohio  canners  will  also  form  such  a  league, 
and  every  heavy  canning  region  should  have  one. 
Massed  together  as  an  industry  they  can  quickly  stop 
this  highjacking.  No  decent  buyer  will  wish  to  be 
branded  as  a  contract-welcher.  It  is  about  time,  and 
that  the  fight  originates  in  the  Tri-States  is  another 
feather  in  their  cap. 

If  there  is  a  canner  in  the  business  who  does  not 
rush  to  be  enrolled  into  membership  in  this  move,  his 
connections  should  be  investigated.  This  represents 
protection  of  the  highest  kind,  and  we  predict  that 
soon  every  reputable  canner  will  become  a  member. 
Get  in  touch  with  your  local  league,  or  the  nearest  one. 
The  dues  are  trifling  compared  with  the  savings  in 
rebate  money  and  worry.  This  is  all  that  is  needed  to 
end  this  disgrace.  The  Canners  Associations  ought  to 
do  this,  as  part  of  the  service  to  their  members.  Let’s 
see  these  leagues  grow. 

*  * 

CONSUMING  POWER — We  have  repeatedly  stres¬ 
sed  the  vast  increase  in  the  consumption  of  canned 
foods  over  the  past  few  years.  Anyone  who  takes  the 
amount  of  past  packs  of  any  canned  product  as  a  guide 
for  present  market  requirements,  with  no  consideration 
of  this  easily  doubled  demand,  will  be  as  far  wrong  as 
any  statistician  could  possibly  be.  Where  six  years  ago 
15  million  cases  easily  supplied  the  market,  25  million 
will  now  leave  no  carry-over.  That  is  the  ratio. 

And  this  demand  will  be  higher  for  the  ’37-’38  packs 
(a)  because  wars  are  now  raging  and  all  nations  are 
busy  preparing  for  war,  thus  taking  man  out  of  food 
production,  adding  to  employment,  and  increasing 
spending  power,  (b)  The  rate  of  employment  in  both 
numbers  and  wages  is  much  higher  than  it  was  a  year 
ago — and  growing.  In  other  words,  capital  distribu¬ 
tion  has  increased  since  last  year — more  employment, 
and  at  better  wage,  which  means  the  money  to  spend. 
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The  retailers  and  distributors  know  this  and  are  mak¬ 
ing  fat  profits  on  their  canned  foods  distribution. 

And  here  are  some  figures  worth  consideration.  Says 
a  Government  message  just  in: 

“UNITED  STATES  DEPARTMENT  OF  AGRICULTURE 
Office  of  Information 

How  much  income  the  American  family  receives  and  how 
it  is  spent  has  long  been  a  subject  of  national  interest  on 
which  no  accurate  information  is  available. 

The  press  material  enclosed  deals  with  a  portion  of  the 
findings  in  your  locality  in  the  first  comprehensive  nation¬ 
wide  study  on  this  subject  tabulations  of  which  are  now  in 
progress. 

This  material  sums  up  a  part  of  the  data  gathered  by  the 
Bureau  of  Home  Economics,  U.  S.  Department  of  Agricul¬ 
ture  in  19  small  cities,  140  villages,  and  66  farm  counties. 

The  corresponding  study  of  32  cities  was  done  by  the  Bureau 
of  Labor  Statistics  of  the  Department  of  Labor. 

Together  these  ‘Coordinated  Studies  of  Consumer’s  Pur¬ 
chases,’  a  WPA  project,  will  when  completed  give  data  on 
income,  occupation,  family  composition,  and  housing  of 
approximately  282,000  families  in  all  income  groups — a  ran¬ 
dom  sample  obtained  by  ringing  doorbells  in  villages  and 
cities,  and  by  personal  visits  to  the  farms. 

From  62,000  representative  families,  the  completed  studies 
will  also  reveal  the  expenditure  and  savings  of  the  American 
family,  its  ownership  of  durable  goods,  and  its  food  pur¬ 
chases — key  as  to  whether  or  not  diets  are  adequate  to 
health.  All  of  these  are  ‘normal’  families — families  with 
husband  and  wife. 

In  the  main,  the  study  was  restricted  to  native  white  fami¬ 
lies.  However,  a  study  of  Negro  families  was  made  in  the 
South  and  in  two  northern  cities. 

Five  years  ago,  the  U.  S.  Chamber  of  Commerce  asked 
the  Federal  Government  for  such  a  survey.  Earlier,  the 
Social  Science  Research  Council  drew  up  plans  for  a  similar 
study.  This  investigation  closely  followed  the  recommenda¬ 
tions  of  these  two  groups. 

All  inquiries  concerning  the  phase  of  this  study  covered 
by  the  Bureau  of  Labor  Statistics  should  be  referred  to  that 
Bureau.” 

And  here  are  some  of  the  findings : 

313  families  in  Mount  Vernon,  Ohio,  averaged  $1,- 
337.00  in  35’-36. 

511  families  in  Lincoln,  Ill.,  averaged  $1,178.00. 
753  families  in  New  Philadelphia,  Ohio,  averaged 
$1,265.00. 

2,079  families  in  13  Pennsylvania  and  Ohio  villages, 
averaged  $1,227.00. 

1,030  families  in  Moberly,  Mo.,  averaged  $1,332.00. 
Greenfield,  Mass.,  averaged  $1,589.00;  Greely,  Colo., 
$1,588.00;  Logan,  Utah,  $1,542.00;  Westbrook,  Maine, 
$1,464.00;  Boone,  Iowa,  $1,307.00  and  many  more  of 
the  same  kind.  There  you  have  evidence  that  the 
people  who  buy  the  bulk  of  canned  foods  have  the 
money — and  they  will  buy  in  steadily  increasing 
amounts.  What  a  travesty  that  canned  foods  prices 
decline,  lower  and  lower,  in  face  of  such  demand ! 

GOVERNMENT  TO  BUY  CANNED  TOMATOES 

AUGUST  20,  1937 — Word  has  just  been  received 
that  the  Federal  Surplus  Commodity  Corporation  of 
the  United  States  Department  of  Agriculture  will  buy 
500,000  cases  of  No.  2  tomatoes  at  50c  a  dozen.  It  is 
understood  that  the  corporation  will  furnish  labels 
and  there  will  be  no  deduction  for  brokerage,  etc.,  so 
that  this  price  of  50c  in  reality  equals  the  present  mar¬ 
ket  price  of  55c  per  dozen.  These  tomatoes  will  be 
purchased  only  from  canners  who  paid  growers  $9.00 
or  more  per  ton  or  its  equivalent  for  raw  stock. 
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CITRUS  FRUITS  REGULATIONS  TO  CONTINUE 

August  18,  1937. 

Notice  to  Growers  and  Shippers  of  Citrus  Fruits: 

On  August  6,  1936,  in  a  notice  to  growers  and  ship¬ 
pers  of  citrus  fruits,  this  Department  recited  the 
assurances  given  by  the  State  of  Florida  for  control 
of  citrus  packing  and  marketing  operations  under  State 
laws  and  regulations  enforced  by  the  State  Commis¬ 
sioner  of  Agriculture  and  the  State  Citrus  Commission. 
These  contemplated  a  more  conspicuous  declaration  of 
the  words  “color  added”  than  had  generally  occurred 
in  the  past;  a  more  exacting  standard  of  maturity  for 
quality  of  oranges  than  required  under  the  Federal 
Food  and  Drugs  Act;  a  regulation  of  the  intensity  of 
color;  and  a  restriction  of  the  shipment  of  colored 
oranges  from  the  State  of  Florida  to  those  which  had 
been  inspected  and  certified  by  the  Florida  Department 
of  Agriculture  as  complying  with  the  provisions  of  the 
Florida  State  law  and  regulations.  The  announcement 
stated  that  fulfilment  of  these  assurances  as  determined 
by  surveillance  of  appropriate  Federal  agencies  would 
justify  an  extension  of  the  effective  date  of  the  notice 
of  November  23,  1935,  to  September  1,  1937. 

Observations  throughout  the  past  year  have  disclosed 
that  these  conditions  have  been  satisfactorily  met. 
Meanwhile,  through  the  enactment  of  recent  legislation 
by  the  State  of  Florida  and  through  improvement  in 
efficiency  of  control  acquired  by  experience,  equally 
satisfactory,  or  even  more  thorough,  local  regulation 
for  the  next  and  succeeding  years  can  reasonably  be 
expected. 

On  a  continuation  of  these  assurances,  the  effective 
date  of  the  notice  is  extended  indefinitely. 

Very  truly  yours, 

M*  U  WILSON,  Acting  Secretary, 
United  States  Department  of  Agriculture. 
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Canners  In  Fighting  Humor 


ITS  FOLLY  TO  READJUST  CONTRACT  SALES 
ON  FLOOR  STOCKS! 

By  Roy  Irons 

Secretary  Ohio  Canners’  Association 

Avery  serious,  unforseen,  unethical,  costly  bus¬ 
iness  practice  has  been  advancing  on  the  can¬ 
ning  industry  like  creeping  paralysis.  That 
is,  the  evil  of  readjustment  on  future  contract  sales 
and  rebating  on  floor  stocks  on  delivered  and  paid  for 
merchandise. 

Before  naming  futures,  the  canner  very  carefully 
estimates  his  cost  and  sells  his  futures  on  that  basis. 
Then  if  there  are  prospects  of  a  fair  to  a  good  crop  in 
the  offlng  before,  or  at  the  time  of  delivery,  the  buyer 
becomes  nervous  and  fearful  that  the  price  will  go 
down  a  little,  and  he  asks  for  a  readjustment.  This 
practice  is  said  to  be  taking  place  today  on  the  delivery 
of  fancy  grades  of  sweet  corn.  If  the  canner  yields,  it 
adds  to  his  original  cost  and  impairs  his  too  little  profit, 
if  he  had  any. 

This  does  not  only  apply  to  sweet  corn,  but  to  future 
contracts  and  floor  stocks  of  other  canned  food  items, 
and  has  cost  the  industry  a  mint  of  money.  This  un¬ 
business  like  practice  is  said  to  have  started  in  case  of 
an  emergency,  but  it  has  become  a  more  or  less  perma¬ 
nent  and  dreadful  disease,  spreading  over  the  country 
like  a  scourage  of  smallpox  until  you  can  see  “read¬ 
justed  and  contract  floor  stock  pock  marks”  on  the 
brow  of  the  canning  industry  that  have  become  annoy¬ 
ing  and  costly  trade  marks. 

However,  with  all  the  confusion  and  unsettled  con¬ 
ditions  now  confronting  the  canning  industry,  namely : 
More  taxes,  and  MORE  taxes,  higher  labor  cost,  higher 
material  cost,  together  in  many  instances,  with  added 
cost  of  reduced  volume  by  the  elements.  Then  to  add 
another  unforseen  cost  of  readjusting  future  contract 
and  later  floor  stocks  it  becomes  a  terrible  costly  night¬ 
mare  to  the  business. 

Already  it  will  be  said  that  it  has  become  a  common 
commercial  practice  and  cannot  be  eliminated.  Why, 
of  course  it  can’t  if  the  industry  keeps  on  yielding  to 
the  plea  of  the  buyer. 

We  do  know  of  some  canners  today  who  already  have 
refused  to  yield  toward  readjusting  future  fancy  corn 
contracts  and  are  standing  on  their  rights — “that  they 
entered  these  future  orders  signed  by  the  buyer  and 
themselves  in  good  faith  and  will  proceed  to  deliver 
accordingly.” 

This  is  only  good  business  and  their  successful  efforts 
MUST  BE  BACKED  UP  by  all  the  canning  industry 
to  kill  this  parasite,  and  forever  eliminate  this  costly 
evil  racket  from  the  industry. 


There  is  no  rhyme  or  reason  under  the  sun  that  can 
be  advanced  by  any  sensible  sound  business  man  to 
license  this  practice  that,  after  a  seller  has  offered  for 
sale  and  a  buyer  has  accepted  and  bought  any  item  at 
an  agreed  price,  the  buyer  should  come  crying  on  the 
shoulder  of  the  seller  pleading  for  a  readjustment  on 
the  contract  or  a  rebate  on  floor  stocks.  It  is  nothing 
but  PURE  UNADULTERATED  FOLLY! 

It  is  well  known  that  this  evil  is  not  confined  to  the 
small  operator,  but  to  the  largest  in  the  industry  as 
well,  and  instances  are  known  where  it  has  resulted 
in  the  rebating  of  thousands  of  dollars  by  large  and 
small  firms  to  where  such  readjusted  and  rebated  items 
showed  a  loss  at  the  close  of  their  fiscal  year. 

The  canning  industry  has  a  big  job  running  its  food 
kitchens  to  feed  a  hungry  nation.  It  meets  its  honest 
obligations  with  a  high  head  and  a  clear  conscience 
but  when  an  emergency  accommodation  is  turned  into 
a  general,  common,  evil  and  costly  racket,  it  becomes 
folly  that  cannot,  and  will  not  be  tolerated  nor  endured. 

Our  hats  are  off  to  those  stalwart  canners  today  for 
being  such  good  business  men  and  having  the  intestinal 
fortitude  to  reply  to  the  buyers  pleading  for  readjust¬ 
ment,  that  “their  selling  prices  are  so  closely  based  on 
their  cost  that  they  cannot  yield.” 

It  is  a  pleasure  to  know  that  these  canners  are  going 
to  quit  being  a  wet  nurse  to  their  sales  and  cease  from 
playing  the  roll  of  Santa  Claus  to  their  buyers.  We 
know  their  efforts  will  not  be  in  vain,  as  the  balance 
of  the  industry  will  now  take  courage  and  quit  this 
foolish  practice. 

Editor’s  note — As  if  to  answer  this  challenge  read 
below  the  action  taken  by  Eastern  Canners  this  past 
week. 

EASTERN  CANNERS  MOVE  TO  PROTECT 
FUTURE  SALES  CONTRACT  PRICES 

AT  A  MEETING  of  several  canners  held  in  Balti- 
r-\  more,  August  16,  to  discuss  the  acute  situation 
•  '  facing  the  canning  industry  in  connection  with 

the  demands  of  distributors  for  readjustment  of  prices 
on  future  sales,  it  was  decided  to  form  a  league  of 
canners  in  the  territory  covered  by  the  Tri-State 
Packers’  Association  and  the  Pennsylvania  Canners 
Association  for  the  purpose  of  enforcing  sales  contracts 
in  an  impersonal  way.  It  was  realized  that  most  in¬ 
dividual  canners  are  not  in  position  to  enforce  their 
sales  contracts  and  because  of  that  fact  buyers  have 
been  getting  them  to  make  heavy  readjustments. 

Group  action,  however,  can  and  must  be  taken  and 
it  is  determined  by  such  group  action  to  make  canners’ 
sales  contracts  more  than  “A  Scrap  of  Paper”. 

Articles  of  agreement  are  being  drawn  up  by  a  com¬ 
petent  attorney  and  will  be  submitted  for  signature. 
The  plan  is  to  ask  each  canner  to  contribute  1/2  cent  a 
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case  on  his  future  sales  to  a  fund  which  will  be  held  in 
trust  to  be  used  as  needed  from  time  to  time  in  employ¬ 
ing  counsel  and  enforcing  the  sales  contracts.  The 
agreement  provides  that  further  payments  will  be  made 
from  time  to  time  as  needed  but  in  no  event  will  the 
total  exceed  2  cents  per  case. 

The  fund  will  be  handled  by  a  Committee  selected  by 
the  canners  signing  the  agreement.  It  is  planned  to 
have  the  Committee  employ  a  firm  of  attorneys  of  wide 
reputation. 

Application  should  be  addressed  to  F.  M.  Shook, 
Secretary,  Tri-State  Packers  Association,  Easton,  Md. 
This  is  one  of  the  most  forward  steps  taken  by  any 
branch  of  the  canning  industry  for  many  years  and 
will  be  far  reaching  in  its  effect.  Its  success  hinges 
only  on  the  support  given  by  individual  canners. 

• 

THE  RISE  OF  CANNED  GRAPEFRUIT 
JUICE  INDUSTRY 

By  United  States  Department  of  Agriculture 

From  nothing  up  to  a  $750,000  industry  in  four 
years  is  the  spectacular  jump  made  by  Texas  can¬ 
ners  specializing  in  canned  grapefruit  juice.  In  the 
1933-34  season,  3  plants  began  canning  grapefruit 
juice  by  the  new  methods  demonstrated  by  the  U.  S. 
Citrus  Products  Station,  Weslaco,  Texas.  This  labora¬ 
tory  is  a  field  station  of  the  Bureau  of  Chemistry  and 
Soils  of  the  U.  S.  Department  of  Agriculture. 

The  canners  invested  only  $10,000  in  fruit  that  year. 
The  next  season,  7  canneries  adopted  the  new  tech¬ 
nique,  paid  $70,000  for  382,558  boxes  of  fruit.  In 
1935-36,  17  plants  bought  619,000  boxes  of  grapefruit 
for  about  $266,000.  In  the  1936-37  season  there  were 
27  plants,  which  spent  close  to  $750,000  for  2,563,000 
boxes  of  fruit. 

Increased  tonnage  of  off-size  and  blemished  grape¬ 
fruit  led  the  Texas  station  to  investigate  ways  of  using 
this  fruit.  Earlier  attempts  to  can  grapefruit  juice 
had  resulted  in  a  poor  product.  The  Texas  laboratory 
demonstrated  to  the  canners  its  new  methods  of  ream¬ 
ing,  screening,  de-aerating,  flash  pasteurization,  and 
rapid  cooling,  and  showed  that  a  much  better  juice 
could  be  produced  which  would  keep  its  fine  flavor  for 
two  years. 

The  canners  also  learned  from  the  government 
scientists  that  equipment  of  copper  or  copper  alloys  is 
detrimental  to  grapefruit  juice,  although  valuable  for 
other  canning  uses.  Many  of  them  have  gone  to  con¬ 
siderable  expense  to  use  only  stainless  steel  or  equiva¬ 
lent  metals  in  order  to  produce  a  high  quality  pack. 

Next  year’s  grapefruit  crop  is  predicted  to  be  about 
equal  to  the  1936-37  crop.  Thirty-five  Texas  plants  are 
equipped  to  can  juice.  The  best  grades  of  grapefruit 
will  continue  to  go  to  market  as  fresh  fruit,  but  it  is 
expected  that  the  lower  grades  will  find  a  market  with 
the  canneries,  which  will  remove  them  from  competi¬ 
tion  with  the  fresh  fruit. 

• 

SOCIAL  SECURITY  REGISTRATION  cards  have  been  ten¬ 
dered  by  holders  as  justification  for  obtaining  work  in 
the  canneries  who  were  much  surprised  to  learn  that 
possession  of  the  card  did  not  entitle  them  to  positions. 


THE  FUTURE  OF  THE  SUPERS 

HE  future  of  the  super-market  type  of  retail  food 
outlet,  a  product  of  the  depression  years,  has  been 
most  uncertain  during  the  gradual  period  of  transi¬ 
tion  from  buyers’  market  to  a  sellers’  market  in  that 
industry.  Recent  developments  in  the  chain  store  tax 
situation,  growing  competition  between  nationally  ad¬ 
vertised  and  distributors’  brands,  and  rising  labor 
costs,  however,  point  to  intensified  expansion  in  the 
super-market  field,  although  possibly  along  somewhat 
modified  lines. 

Pioneers  in  the  super-market  industry  based  their 
popular  appeal  originally  almost  entirely  upon  low 
prices.  Early  day  supers,  in  reality,  represented  nothing 
more  nor  less  than  the  old  “outlet”  type  of  store,  and 
owed  their  mushroom  growth  to  their  adaptability  as 
dumping  grounds  for  surplus  stocks  of  standard  mer¬ 
chandise,  the  sellers  of  which  would  identify  such 
goods  with  unknown  brands  and  sell  at  a  loss  rather 
than  disrupt  their  regular  established  markets  through 
price  cutting  in  liquidation.  With  a  recovery  in  the 
general  industrial  situation  and  its  accompanying  in¬ 
crease  in  purchasing  power,  less  need  for  distributing 
units  of  the  old  super-market  type  exists.  Hence, 
many  economists  had  looked  for  the  gradual  disap¬ 
pearance  of  these  super-stores. 

Increasing  taxation  on  chain  store  operations,  how¬ 
ever,  has  tended  to  center  the  attention  of  the  large 
corporate  chain  groups  on  the  super-market  type  of 
unit  as  a  means  for  sustaining  sales  volume  while  at 
the  same  time  lessening  tax  burdens  through  the  elimi¬ 
nation  of  many  smaller  retail  units.  Other  large  scale 
operators  in  both  the  wholesale  and  retail  divisions  of 
the  independent  grocery  distributing  trades  have  like¬ 
wise  been  venturing  into  the  super-market  field  with 
increasing  frequency. 

Food  manufacturers  and  canners,  confronted  with 
growing  competition  of  “off  brands”,  controlled  by  large 
distributors,  are  now  showing  an  inclination  to  turn  to 
the  super-market  as  a  means  for  checkmating  this  off 
brand  competition.  It  is  significant  that  the  larger 
type  of  super-market,  both  chain  and  independently 
operated,  has  been  basing  much  of  its  popular  adver¬ 
tising  appeal  on  national  brands.  Obviously,  therefore, 
a  stronger  tie-up  between  such  distributors  and  the 
larger  national  manufacturers  appears  logical  at  this 
time. 

Combination  type  markets  have  achieved  more  sub¬ 
stantial  progress  in  food  and  grocery  merchandising  in 
recent  years  than  any  other  type  of  retail  outlet.  Many 
of  the  large  chains,  and  quite  a  few  independents,  have 
been  veering  into  the  combination  market  field.  It  is 
but  a  short  step  from  the  combination  market  to  the 
“super”,  and  current  industry  trends  point  to  rapid 
expansion  in  the  latter  field,  with  established  operators 
in  the  food  distributing  industry,  rather  than  outside 
promoters,  taking  the  leadership  in  widening  the  opera¬ 
tions  of  these  groups.  This  means  the  additional  de¬ 
velopment  of  wholly  owned  units,  rather  than  further 
growth  of  the  concession  type  of  super-market,  and 
should  make  for  a  more  substantial  framework  for 
normal  expansion  of  the  super-market  industry. 
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There’s  Great 


SATISFACTION 


and  Better 


Profits  in  Operating  Efficient 
DEPENDABLE  EQUiPMENT 

•  Operators  whose  plants  are  equipped  with  Langsenkamp 
production  units  have  no  fear  of  the  peak -load  days.  They 
know  their  equipment  has  the  capacity  and  the  durability 
to  meet  any  emergency.  Each  season,  they  produce  pro¬ 
ducts  of  higher  quality  in  greater  volume  at  less  cost. 


O  Indiana  Pulp- 
ers.  Finishers. 
Juice  Extractors, 
Kook  -  More  Koils 
and  CookinK  Units, 
Circulating  Re¬ 
heaters.  Hot-Break 
System,  Juice 
Heating  U nits. 
Kettles,  Stainless 
Steel  Tanks,  Fil¬ 
lers,  Labora¬ 
tory  Equipment 
and  other  equip¬ 
ment  and  accessor- 


Complete  Equipment 
for  Tomato  Products 

F.  H.  LANGSENKAMP  CO, 

**Efficiency  in  the  Canning  Plant** 

INDIANAPOLIS,  INDIANA 


Write  for  descriptive  literature  covering  JuC  Corn 
Canning  Equipment  and  the  Method  of  Can¬ 
ning  Whole-kernel  Corn. 


CORN  CANNING 


EQUIPMENT 


Tihhe  iLTi^KinEiDi  Westminster, Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


I  BUILT  RIGHT 

Ijr  The  new  JuC  Husker  (below)  is  provided  to  do  the  pre- 
W  cision  job  of  automatically  debutting  and  husking  corn  at 
^  great  speed,  without  waste.  The  new  Juc  Cutter  (left)  is 

*  designed  and  constructed  to  cut  with  unequalled  accuracy 

all  of  the  corn  of  all  sizes  of  ears  and 
nubbings  that  should  be  canned. 

Both  of  these  ball-bearing-equipped 
machines  are  built  by  one  of  the  country’s 
leading  machine  tool  manufacturers, 

Rockford  Drilling  Mach-  _ 

ine  Division  of  Borg- 
Warner  Corporation  i 
Rockford,  Illinois. 


youA  Tha^iU 

are  in  the  smaller  sizes  of  peas. 

A  Hydro  Geared  Grader 


will  place  every  pea  in  its  proper  size 
and  at  the  same  time  give  you  better 
quality  in  the  can.  Write  us  and  we 
will  be  glad  to  have  a  representative  call. 


THE  SINCLAIR-SCOTT  CO. 

Original  Grader  House** 

BALTIMORE  MARYLAND 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


TOMATOES 

ELKINS,  ARK.,  August  17,  1937 — Crop  in  good  condi¬ 
tion  ;  100  per  cent  normal.  Weather  ideal  with  excep¬ 
tion  of  a  few  hot  days.  We  have  the  crop  but  the  prices 
on  canned  foods  are  not  satisfactory.  If  prices  do  not 
change  there  will  be  no  profit  for  the  canner. 

HEALING  SPRINGS,  ARK.,  August  14,  1937 — Con¬ 
tracted  100  acres;  condition  85  per  cent.  Are  having 
mostly  too  much  rain  and  when  the  sun  comes  out  it  is 
too  hot. 

HUNTSVILLE,  ARK.,  August  12, 1937 — We  do  not  have 
a  large  acreage  in  this  immediate  vicinity.  Have  a 
fair  prospect  for  a  normal  pack  this  season. 

GASTON,  IND.,  August  18,  1937 — Crop  in  fair  condi¬ 
tion  but  lost  about  60  acres  by  hail  a  week  ago.  Have 
had  too  much  rain  in  this  section  and  have  lost  some 
from  water  damage.  Do  not  expect  a  normal  crop  but 
will  get  a  fair  pack.  Quality  so  far  is  nothing  extra. 

MARYSVILLE,  IND.,  August  12,  1937 — Acreage  is 
small  this  year  because  of  so  much  WPA  work  in  the 
neighborhood.  We  are  making  our  first  piece  run 
today.  Quality  is  nice  and  the  fruit  of  good  size.  We 
anticipate  about  a  60  per  cent  pack. 

JESSUP,  MD.,  August  16,  1937 — Acreage  increased 
25  per  cent.  Crop  spotted  in  this  locality.  Would  say 
the  present  outlook  indicates  our  pack  will  be  50  per 
cent  less  compared  with  1936.  August  12th  gave  us 
the  worst  storm  we  have  had  in  years.  One  local 
farmer  had  seven  acres  ready  for  picking  and  fully  one 
acre  was  covered  with  water  two  inches  over  the  vines. 
Another  planted  seven  acres,  four  of  which  were  early 
and  three  late.  The  late  crop  was  destroyed  due  to 
disease.  Our  belief  is  that  the  pack  will  be  short.  Will 
hold  pack  until  it  shows  us  a  profit ;  cannot  accept  pres- 
sent  offerings. 

OZARK,  MO.,  August  16,  1937 — Acreage  75  per  cent 
normal.  Prospective  yield  was  about  90  per  cent  until 
the  week  of  August  8th  to  15th  and  then  hot,  dry 
weather  burned  the  tomatoes.  Fruit  of  any  size  is 


blistered.  If  we  do  not  get  relief  from  heat  this  week, 
our  pack  will  be  about  25  per  cent,  which  will  be  the 
condition  in  practically  all  of  the  Ozarks. 

POINT  LOOKOUT,  MO.,  August  16, 1937 — Acreage  is  re¬ 
duced  on  account  of  the  severe  drought  of  the  last  few 
years,  which  has  discouraged  the  farmers;  approxi¬ 
mately  75  per  cent  of  normal.  Yield  prospect  was  very 
good,  100  per  cent,  until  the  last  ten  days.  Extremely 
hot,  dry  weather  is  blistering  the  fruit.  Unless  rain 
comes  in  next  week,  crop  will  drop  to  65  or  70  per  cent 
of  normal. 

RICHLAND,  MO.,  August  15,  1937 — Started  canning 
August  6th,  which  is  about  two  weeks  earlier  than 
average.  Acreage  90  per  cent  of  normal,  140  acres. 
Crop  conditions  are  excellent.  Rain  needed. 

VERONA,  MO.,  August  16,  1937 — Crop  badly  damaged 
by  heat.  Crop  in  the  Ozarks  will  not  be  over  50  per 
cent,  if  we  have  favorable  weather  from  now  on. 

BUCHANAN,  VA.,  August  18,  1937 — Acreage  in  this 
section  20  per  cent  less  than  last  year.  Unless  we  have 
more  favorable  weather  than  we  have  had  in  the  last 
three  weeks,  the  pack  will  be  short.  We  are  in  fog  and 
mud  at  this  time.  Our  growers  told  us  yesterday  that 
they  had  .thrown  away  as  many  as  they  brought  to  the 
factory. 

BEANS 

HEALING  SPRINGS,  ARK.,  August  14,  1937 — We  have 
approximately  50  acres.  Crop  80  per  cent  of  normal. 

POINT  LOOKOUT,  MO.,  August  16,  1937 — Extremely 
hot,  dry  weather  is  seriously  damaging  the  crop. 

RICHLAND,  MO.,  August  15,  1937 — This  is  the  first 
season  for  this  item.  Acreage  small;  yield  small. 
Season  closed  last  week.  Unsatisfactory  from  farmer's 
standpoint,  as  well  as  canner’s. 

OTHER  ITEMS 

RICHLAND,  MO.,  August  15,  1937 — Pumpkin:  This  is 
the  first  season  for  this  item,  and  prospects  for  a 
bumper  crop  were  never  better. 
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Robins  Improved  Stringless 
Bean  Cutter 


“THE  HOUSE  OF  ROBINS” 

at  your  service  for  Quick  Shipment 

CANNING  MACHINERY 

for  Fruits,  Vegetables,  Citrus 
Fruits,  Seafoods 
COMPLETE  PLANTS  EQUIPPED 
Write  For  Catalogue  No.  600 


Robins  Standard  Retort 


Robins  Rotary 


Robins  Circle  Steam  Hoist 


Robins  Perforated  Crates 


Manufacturers  ot  a  General  Line  of  Canning  Machinery 


A.  K.  ROBINS  &  CO.,  INC.,  Baltimore,  Md 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 
ADICALLY  NEW 

MOST  CONVENIENCES 
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GRAMS  of 


TO  GET  OUT  OF  THE  HEAT  of  the  day  and  the  busy 
downtown  district,  the  Baltimore  Canned  Foods  Ex¬ 
change  held  its  quarterly  meeting  at  Rogers  Forge 
Golf  Club  Tuesday  evening,  August  17th,  at  6 :30  P.  M. 
The  particularly  large  attendance  agreed  that  the  idea 
was  a  novel  one.  President  William  E.  Lamble  of  the 
Exchange  is  also  President  and  owner  of  Rogers  Forge 
Golf  Club  and  saw  to  it  that  the  Exchange  members 
were  well  taken  care  of  in  every  respect.  Beginning 
the  Business  Session  the  gathering  arose  to  a  silent 
tribute  of  respect  to  Mr.  Leander  Langrall  who  had 
served  as  Treasurer  of  the  Exchange  since  its  forma¬ 
tion.  E.  Elmer  Langrall,  J.  Langrall  &  Brother,  son 
of  Mr.  Leander  Langrall,  was  elected  to  succeed  his 
late  father  in  the  office  of  Treasurer.  It  was  told  how 
during  the  course  of  the  week  a  truck,  mounted  with  a 
loud  speaker,  had  been  patrolling  the  cannery  district 
of  East  Baltimore  advocating  the  calling  of  a  meeting 
of  cannery  workers  for  unionization.  Meeting  was 
held  by  the  organizers  who  assured  the  workers  that 
if  51  per  cent  of  their  signatures  were  obtained,  that 
the  management  of  the  canneries  would  be  approached 
for  higher  wages.  A  number  of  firms  were  considered 
and  elected  for  associate  membership. 

• 

THE  TUNA  CLIPPER  PARAMOUNT  costing  $200,000  has 
been  launched  at  Houghton,  Washington.  The  vessel 
was  built  for  the  French  Sardine  Company,  Inc.,  Ter¬ 
minal  Island,  California. 

• 

IVAN  c.  MORGAN,  Morgan  Packing  Company,  Austin, 
Indiana,  has  resigned  as  State  Chairman  of  the  Repub¬ 
lican  party  in  Indiana  because  of  business  pressure  and 
the  feeling  that  the  best  interest  of  the  party  in  the 
State  will  be  served  by  his  resignation. 

• 

PENNSYLVANIA  LEGISLATURE  at  its  last  session  passed 
an  Amendment  to  the  Pennsylvania  Food  Law  deal¬ 
ing  with  misbranding  of  food.  The  Act  was  signed 
by  the  Governor  on  June  1st,  1937,  and  becomes  effec¬ 
tive  on  September  1st,  1937.  In  short,  the  law  requires 
the  use  of  a  phrase  such  as  “Manufactured  by”,  or 
“Packed  by”,  or  “Distributed  by”,  or  “Packed  for”  as 
the  case  may  be.  These  phrases  are  to  precede  the  name 
of  the  packer  or  distributor  or  words  of  the  same 
meaning  may  follow  the  name  of  the  packer  or  dis¬ 
tributor. 

• 

CANNERIES  IN  BALTIMORE  City  are  in  position  to 
handle  75,000  baskets  of  tomatoes  per  day  should  the 
occasion  for  such  handling  arise,  according  to  a  survey 
made  by  the  Baltimore  Canned  Foods  Exchange. 

• 

w.  R.  OSBORNE  has  installed  a  plant  at  Amity,  Oregon, 
for  the  packing  of  fresh  Italian  prunes  and  has 
arranged  for  a  pack  of  about  75,000  cases  this  season. 


INTEREST 


F.  H.  WOODRUFF  &  SONS,  Milford,  Connecticut,  have 
leased  a  new  warehouse  being  built  by  Chicago,  Mil¬ 
waukee  and  St.  Paul  Railroad  at  Tehoa,  Washington, 
which  is  to  be  used  as  a  pea  storage  and  sorting  plant. 
The  company  grows  some  4,000  acres  of  seed  peas  in 
this  territory. 

• 

VICTORIA  FRUIT  PACKING  COMPANY  has  been  incor¬ 
porated  at  Victoria,  B.  C.,  Canada,  to  take  over  the 
Holsum  Manufacturing  Company’s  plant  for  the  pro¬ 
duction  of  jams.  Capitalization  is  placed  at  $75,000. 

• 

A  NEW  EIGHT  PAGE  illustrated  list  price  book  No.  1622 
has  been  completed  by  Link-Belt  Company,  Chicago,  on 
the  subject  of  cast  iron  pulleys  for  power  transmission, 
giving  pertinent  data  on  solid  and  split,  single  and  mul¬ 
tiple  arm  machine  molded  pulleys,  with  and  without 
rubber  lagging.  A  copy  of  the  book  will  be  mailed  to 
any  interested  reader  upon  request,  which  may  be 
addressed  to  the  nearest  office  of  the  company. 

• 

WINDSOR  CANNING  COMPANY,  St.  Johns,  Quebec,  Can¬ 
ada,  has  installed  a  new  bean  blancher  and  rod  split 
and  skin  remover  and  washer  for  peas. 

EMPLOYEES  OF  THE  Hershey  Chocolate  Corporation, 
Hershey,  Pennsylvania,  are  building  a  vegetable  can¬ 
ning  plant  to  be  operated  in  1938,  using  the  name  Her¬ 
shey  Estates. 

ROWCLIFFE  CANNING  COMPANY,  LTD.,  Lelowna,  B.  C., 
Canada,  has  completed  a  new  cannery,  replacing  the  old 
factory  which  was  destroyed  by  fire  last  fall.  A  new 
storage  warehouse  is  being  built  on  the  site  of  the  old 
cannery. 

• 

“HOW  TO  USE  COLOR  On  Corrugated  Shipping  Boxes”, 
the  fourth  of  a  series  of  packaging  handbooks,  has  been 
published  by  Hinde  &  Dauch  Paper  Company,  San¬ 
dusky,  Ohio.  Through  the  book  illustrations  in  color 
show  how  color  can  be  used  effectively  to  give  product 
indentification  and  sales  appeal.  Users  of  corrugated 
shipping  boxes  will  find  much  information  in  the  book¬ 
let  which  will  be  sent  free  upon  reguest  to  the  company 
at  Sandusky. 

UNIVERSAL  BROKERAGE  COMPANY,  specializing  in  food 
products,  has  opened  for  business  in  the  Merchants 
Exchange  Building  on  California  St.,  San  Francisco, 
California.  The  principals  are  S.  L.  Lieber  and  H.  J. 
Kutner. 

• 

THE  HARCOURT,  GREENE  CO.,  San  Francisco,  Calif., 
has  been  made  sales  agents  for  the  United  States  for 
the  Natoma  Packing  Company,  also  of  this  city, 
packers  of  chili  con  came,  pork  and  beans  and  ready- 
prepared  salads. 
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THE  SEAMLESS  CORRUGATED  CONTAINER 


THE  1937  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  28th  edition.  Compiled  by  the  National  Cannere  Aaeociation, 
from  Statiatical  Reporta  and  aach  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supply  men, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washinston,  D.  C. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 


MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORR  AL  LABELING  MACHINE 
and  other  machinery 


Write  for  Catalogue  and  further  particulars 

MORRAL  BROTHERS,  Mortal,  Ohio 


3.uatLt{^ 


5/  8  Machiiii.  b.uke  Hamper 


TOMATO  FIELD  HAMPERS 

Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 

“Largeat  manufacturera  of  5/8  buahel  cannera'  field  hampera  in  the  world’ 


5/8  Hand  Made  Hamper 


•  Seamless  Joint 

•  No  Tape 

•  No  Stitches 


m  na  bdM  Cost 


r  WEBER  « 

iNER  Joint. 


•  Warehousing  Economies 

•  Vertical  Grain  Construction 

•  Horizontal  Corrugations 


•  End  Load  Rigidity 

•  Pilferage  Proof 

•  Ideal  for  Advertising  Copy 


3500  RICHMO 


HILADELPHIA 


D.  LANDRETH  SEED  COMPANY 

Growers  of 

GARDEN  SEEDS 

Specializing  in  the  principle 
varieties  of  Ccuiners  Seeds. 

BRISTOL,  PENNSYLVANIA 

Business  Established  1784 

Crowing  stations  in  the  best  growing  sections  throughout  the  United  States. 


PERSONAL  CHECKS  ACCEPTED 
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ESTABLISHING  THE  SMALL  FIRM 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


Every  reader  of  this  column  has  often  said  to  them¬ 
selves,  no  doubt,  “With  all  the  advice  given  readers 
concerning  advertising  and  merchandising,  little 
seems  to  be  said  or  written  covering  suggestions  as  to 
how  a  small,  quality  packer  may  eventually  establish 
his  line  or  product  if  he  has  little  if  any  money  to  spend 
for  advertising.” 

The  point  is  well  made,  I  wish  everyone  feeling  this 
way  about  the  matter  would  write  The  Canning  Trade 
giving  detailed  statements  covering  present  distribu¬ 
tion,  location  of  canning  plant,  length  of  time  in  bus¬ 
iness,  output  last  canning  season  and  expected  volume 
this  year.  Such  information  together  with  a  label 
book  or  sample  lables  is  sufficent  to  enable  one  to  offer 
suggestions  which  if  followed  out  may  result  in  attain¬ 
ments  greater  than  usual  over  a  given  period  in  the 
canning  sales  field. 

In  the  meantime,  covering  the  subject  in  a  general 
way,  the  small  canner  need  not  fear  lack  of  opportuni¬ 
ties  for  the  creditable  building  of  a  profitable  distribu¬ 
tion.  Every  year  sees  countless  canners  further  along 
the  road  to  permanent  financial  success  in  their  chosen 
field.  Every  year  sees  some  canners  able  to  point  with 
pride  to  definite  accomplishments  in  business  building 
that  are  creditable  in  any  man’s  trade.  No  one  need 
fear  their  ability  to  grow  soundly  in  business,  only 
their  inability  to  grow  fast  enough  worries  the  average 
small  canner.  Look  about  the  field  and  you  will  quickly 
enough  recall  those  you  feel  and  rightly  so,  that  in  your 
opinion  are  going  places  in  a  few  years. 

There  are  many  ways,  no  doubt,  for  acquiring  prof¬ 
itable  success  in  the  canning  business  as  there  are 
ways  for  going  to  that  Happy  Land  where  labor 
troubles  never  come  and  the  weather  is  always  right 
for  growing  crops  for  canning.  The  way  of  going  is 
unimportant,  it  matters  only  that  you  arrive.  In  your 
chosen  vocation  you  need  follow  no  hide  bound  rule 
but  pick  the  one  that  has  made  easy  the  way  to  success 
for  others  and  then  start  traveling  it. 

Space  will  allow  me  to  mention  only  a  few  in  this 
article.  Interested  readers  will  recall  many  others. 
Today  retail  dealers  are  looking  more  than  ever  toward 
any  possible  relief  from  the  constantly  growing  prac¬ 
tice  of  loss  leader  selling.  It’s  my  guess  we  will  see 
more  instead  of  less  of  this  as  costs  rise  without  cor¬ 
responding  increases  in  wages.  Every  day  dealers 
wanting  to  protect  their  profit  margins  are  consider¬ 
ing  more  seriously  than  ever  the  adoption  for  “push” 
purposes  of  brands  not  well  known  to  their  customers. 
I  know  this  statement  is  contradictory  to  many  made  in 
these  columns  but  times  and  sales  trends  are  changing 
rapidly.  I  repeat,  many  retailer  dealers  are  now  consid¬ 


ering  as  they  have  never  considered  before,  the  possibil¬ 
ity  of  their  pushing  little  known  brands  of  canned  foods 
instead  of  branding  their  stores  as  high  priced  stores 
in  which  to  trade.  This  is  what  they  do  whenever  they 
advertise  or  push  branded  canned  foods  offered  con¬ 
sistently  by  large  food  outlets  as  loss  leaders. 

A  Profitable  Line 

If  the  product  of  any  interested  reader  is  adapted  to 
promotion  as  a  specialty,  something  not  pushed  and  cut 
priced  by  large  dealers,  such  a  canner  will  do  well  this 
summer  and  fall  to  lose  no  opportunity  to  promote 
its  sale  as  such.  For  instance,  canned  peaches  in  all 
grades  among  well  known  brands  are  footballed  to  such 
a  degree  but  little  profit  is  left  for  the  small  dealer. 
More  and  more  of  these  small  outlets  are  turning  to 
the  sales  promotion  of  “Home  style”,  “Raggedy  Ann” 
peaches.  In  fact  all  canned  peaches  of  this  type  are 
adaptable  to  sales  promotion  at  a  profit  to  the  retailer 
until  corporate  chains  and  super  markets  take  them  up 
for  exploitation  and  by  that  time  they  may  be  refrain¬ 
ing  from  so  much  cut  price  selling  on  the  type  of  canned 
peaches  we  know  best.  If  you  are  a  fruit  canner  of  any 
sort  and  have  in  your  line  any  item  not  pushed  aggres¬ 
sively  by  the  trade  as  a  whole,  never  fail  to  promote 
at  every  opportunity  the  idea  that  if  a  dealer  will  con¬ 
centrate  his  sales  efforts  on  your  goods  he  will  be  able 
to  make  a  reasonable  profit  on  them.  Follow  this 
course  for  a  few  years  and  you  will  be  agreeably 
suprised  at  your  increase  in  sales.  Christen  your  line 
as  one  that  can  be  sold  at  a  profit. 

Pack  Quality 

You  will  recall  at  the  start  of  this  article  I  referred 
to  the  small,  quality  packer.  Frankly  I  see  less  and  less 
hope  for  the  chap  who  is  anxious  to  just  get  by  from 
the  quality  angle  until  such  a  time  as  he  can  make  a 
clean  up  and  then  reform  as  far  as  border  line  quality 
packs  are  concerned.  I  am  more  and  more  of  the 
opinion  such  packers  are  nearer  to  bankruptcy  now 
than  they  have  been  during  the  past  several  years. 
Even  if  this  is  not  the  case,  you  can’t  teach  an  old  dog 
new  tricks.  You  can’t  expect  a  packer  paying  farmers 
year  after  year  less  than  the  market  price  for  peas 
allowed  to  remain  too  long  in  the  fields  because  the 
canner  wanted  a  big  yield  to  stop  all  at  once  such  tac¬ 
tics  and  pay  a  bonus  for  fancy  canning  stock.  No, 
once  a  junk  packer,  always  a  canner  of  poor  stuff! 
For  the  canner  with  quality  ideals  and  time  enough  in 
which  to  work  out  his  problem  and  salvation,  insistence 
in  every  case  and  all  packs  on  the  highest  quality  pos¬ 
sible  for  the  needs  of  his  trade  and  the  possibilities  of 
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the  pack  will  finally  win  him  substantial  business  and 
reasonable  profits  if  he  will  do  one  thing  and  do  it  well. 
Such  a  canner,  lacking  funds  with  which  to  build 
business  by  means  of  advertising  ought  to  always  im¬ 
press  his  dealers  and  sales  agents  with  the  fact  that 
his  is  a  quality  pack,  second  to  none  in  its  class.  Tell 
such  a  quality  story  often  and  insistently  enough  and  at 
last  enough  buyers  will  believe  it  to  make  you  money  in 
good  sized  amounts. 

I  have  in  mind  now  a  canner  never  able  or  willing  to 
pay  any  co-operative  group  for  advertising,  never  anxi¬ 
ous  to  do  a  great  deal  of  retail  selling  but  a  canner 
whose  products  could  always  be  depended  on  to  be  the 
best  on  the  market  at  the  price  governing  them.  The 
business  of  this  canner  has  grown  steadily,  not  spec¬ 
tacularly  it  is  true  but  still  it  has  grown  until  today  it 
is  one  well  regarded  in  all  circles  and  is  a  profitable 
one.  The  quality  story  back  of  it,  often  told  and  retold 
did  the  trick  when  probably  large  sums  of  money  spent 
for  advertising  during  the  same  period  would  not  have 
done  much  more. 

Partners 

Having  considered  the  promotion  of  a  line  of  canned 
foods  or  an  item  as  a  specialty,  having  suggested  sell¬ 
ing  the  world  on  the  excellence  of  your  line  as  a  quality 
line  in  order  to  build  business  profitably  without  a 
great  deal  of  money  for  sales  promotion,  there  remains 
one  other  suggestion  I  want  to  make  to  the  quality 
packer  with  limited  financial  resources  for  sales  pro¬ 
motion. 


Select  the  jobbers  in  your  territory  selling  factory 
label  canned  foods.  Learn  all  you  can  about  them, 
particularly  those  you  feel  you  would  like  to  interest  in 
your  line.  Then  approach  them  one  by  one  with  the 
idea  of  selling  them  on  yourself  as  the  source  of  their 
supplies  as  far  as  you  are  able  to  furnish  them.  I  know 
this  sounds  a  little  silly  to  a  canner  trying  for  years  to 
sell  all  the  jobbers  in  his  territory  and  with  indifferent 
success  but  there’s  a  world  of  difference  between  trying 
to  sell  a  jobber  year  after  year  and  passing  on  to  the 
next  prospect  and  attempting  to  sell  him  on  your 
source  as  one  he  should  consider  first  when  he  is  in  the 
market  for  anything  you  pack.  Sell  a  wholesale  grocer 
on  the  idea  that  yours  is  his  canned  foods  plant,  that 
he  may  depend  on  it,  that  he  may  regard  you  as  his 
canned  foods  partner  and  you  have  a  different  situation 
at  once.  A  partner  counsels  with  his  associate,  advices 
are  exchanged  and  mutual  operations  are  arranged  to 
the  advantage  of  both  members  of  the  partnership.  If 
your  customer  is  your  partner,  he  won’t  have  to  take 
his  future  order  when  packed  because  his  doing  so 
would  mean  stocking  up,  probably  bank  loans  and  all 
that  sort  of  thing.  If  he  carries  no  heavy  inventories, 
his  trade  in  turn  will  be  able  to  keep  down  their  inven¬ 
tories  and  do  more  profitable  business.  You  will  all 
benefit,  best  of  all  you  will  develop  a  customer  most  apt 
to  buy  your  goods  and  enjoy  your  co-operation  year 
after  year.  Such  arrangements  are  being  worked  put 
all  the  time,  see  what  you  can  do  towards  perfecting 
a  few  for  yourself!  Your  sales  and  profits  will  in¬ 
crease  as  you  do! 


CUT  COSTS  -  Do  the  Job  QUICKER! 


Cmlifornia  Representative : 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 

Intermonntain  Representative : 

JAMES  Q.  LEAVITT  COMPANY 
90S  First  Security  Bank  Bids.,  Osden,  Utah 
1955  1st  Ayenue  South,  Seattle,  Washinrton 
Tri-State  Representative: 

Wm.  T.  Howeth,  Lewes,  Delaware 


HANSEN  Fruit  and  Vegetable  Filler 
Easily  Does  the  Work  of  5  People 


Yes  Siree!  You  can  bring  oper- 
ing  costs  way  down  low — because 
this  filler  is  ideal  for  tomatoes, 
beets,  beans,  also  for  a  large  variety 
of  other  fruits  and  vegetables.  Has 
adjustable  filler  hopper — gravity 
does  95%  of  the  work.  Stainless 
steel  recessed  bowl,  easily  removed  and 
changed  for  various  sizes  of  cans.  Capa¬ 
city  70  cans  and  up  per  minute,  accortl- 
ing  to  products.  Write  for  catalog. 


HANSEN 

Canning  Machinery  Corp. 

Cedarburg,  Wis.,  U.S.A. 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


OUTLOOK  FOR  R.  P.  ACT 

ONCERNING  the  effectiveness  and  wisdom  of 
the  future  status  of  the  Robinson-Patman  Act”, 
said  J.  H.  McLaurin,  president  of  the  United 
State  Wholesale  Grocers’  Association  this  week,  “you 
need  have  no  concern.”  Addressing^  members  of  the 
Association  in  a  bulletin  covering  the  outlook  for  this 
statute,  Mr.  McLaurin  added:  “Rome  was  not  built  in 
a  day,  and  while  the  Mills  of  the  Gods  grind  slowly 
(they  do  grind  exceedingly  slow  at  times)  you  and  I 
are  aware  that  this  important  legislation  had  its  oppo¬ 
nents  when  the  bill  was  before  Congress. 

“These  opponents  being  the  large  chain  institutions, 
those  association  interests  allied  with  them,  and  all 
those  in  general  who  were  desirous  of  continuing 
those  unjust  and  discriminatory  practices  by  which  the 
smaller  independent  merchant  and  the  community  life 
of  the  country  were  being  destroyed.  Those  same 
opponents  are  still  active  in  belittling,  discrediting 
and  misrepresenting  the  present  status  of  this  legisla¬ 
tion.  Let  us  remember  that  the  Robinson-Patman  Act 
is  not  and  was  never  intended  as  a  ‘cure-all’  and  the 
fact  that  it  does  not  and  will  never  accomplish  some 
of  the  things  it  was  never  intended  to  accomplish  will 
be  ever  kept  in  mind  by  thoughtful  intelligent  men. 

“The  Robinson-Patman  Act  is  as  sound,  virile  and 
valuable  today  as  it  was  when  it  was  written  in  this 
office,  when  it  was  presented  to  Congress  for  enact¬ 
ment,  and  when  it  was  laid  on  the  President’s  desk 
for  his  signature.” 

CANNED  VEGETABLE  PRICE  OUTLOOK 

ANNED  vegetable  prices  may  soon  stiffen  if  Mrs. 
America  continues  to  buy  so  much  good  quality 
food  for  her  family,  the  American  Institute  of 
Food  Distribution  predicts. 

Oversize  crops  have  resulted  in  bargain  offers  on 
peas  and  tomatoes  in  some  sections,  but  wholesalers 
and  retailers  report  to  the  Institute  that  consumption 
of  these  vegetables  at  off  prices  is  so  great  that  the 
oversize  stocks  will  soon  be  absorbed.  One  chain  store 
told  of  moving  four  times  as  many  peas  this  July  as 
last,  and  Tri-State  brokers  report  that  they  sold  more 
cases  of  standard  tomatoes  last  week  than  during  the 
peak  of  the  1936  buying  period — when  the  drought- 
threatened  Middle  West  was  rushing  to  buy  tomatoes 
from  around  Baltimore. 

Standard  grade  peas  and  tomatoes  will  move  with  a 
rush  as  long  as  they  can  be  advertised  for  less  than 
cost,  but  the  Food  Institute  points  out  that  most  holders 
are  financially  able  to  hold  their  inventories  until  they 


can  sell  at  a  profit,  especially  since  they  feel  that  the 
trend  in  business  is  upward. 

No  buying  demand  can  prevent  some  grades  and 
types  of  foods  from  sinking  to  less  than  cost  during 
the  brief  period  when  stocks  are  being  accumulated 
for  the  twelve  months  consuming  season.  However, 
the  current  buying  demand  is  strong  enough  to  clear 
these  stocks  quickly,  and  the  Institute  finds  it  is  already 
tending  to  sustain  prices  during  this  season  of  large 
crops  and  packs. 

BRAND  SQUABBLES 

HE  CONTROVERSY  surrounding  the  relative 
quality  standards  and  price  position  of  nationally 
advertised  and  private  brand  food  products  goes 
merrily  on.  The  Kroger  chain  recently  threw  some¬ 
thing  of  a  scare  into  national  manufacturers  when  it 
ran  a  series  of  advertisements  comparing  nationally 
known  products  with  similar  foods  under  Kroger 
labels,  claming  savings  of  10  per  cent  on  the  chain 
brands,  and  guaranteeing  the  quality  of  the  private 
label  goods  to  be  equal  to  that  of  the  national  brands. 

Considerable  protest  was  aroused  by  this  Kroger 
advertising  as  was  the  case  a  year  ago  when  A.  &  P.’s 
New  Orleans  division  undertook  similar  advertising. 
While  A.  &  P.  receded  from  its  position,  however,  Kro¬ 
ger  is  apparently  going  to  stand  pat. 

A  direct  rebuttal  of  the  Kroger  claims  has  developed 
recently,  however.  W.  H.  Albers,  former  Kroger  execu¬ 
tive  and  now  operator  of  a  chain  of  super-markets 
throughout  the  same  territory  covered  by  Kroger’s 
main  units,  has  launched  an  advertising  program  up¬ 
holding  national  brands. 

Albers  claims  savings  of  16  per  cent  for  the  consumer 
in  the  purchase  of  national  brands,  as  compared  with 
private  brands,  and  takes  the  position  that  private 
brands  are  resorted  to  only  by  distributors  who  can 
not  meet  low  prices  on  nationally  known  goods  and 
therefore  resort  to  the  use  of  private  label  goods  carry¬ 
ing  longer  profit  margins. 

Just  where  the  current  brand  controversy  is  to  lead 
is  doubtful.  It  is  no  secret,  of  course,  that  quality 
standards  of  many  private  label  lines  parallel  those  of 
competing  national  brands ; — in  fact,  in  many  in¬ 
stances,  the  private  label  goods  are  produced  from 
identical  products  and  by  the  same  manufacturers  who 
compete  with  such  distributors’  brands  in  the  open 
market.  The  outlook,  therefore,  would  seem  to  favor 
growing  trade  discord,  without  any  compensating  ad¬ 
vantages  to  either  contestant,  in  the  final  analysis. 
Viewed  from  this  angle,  the  brand  fight  cannot  be 
classed  as  other  than  childish. 
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BEETS  PROPERLY  COOKED 

CAPACITY  OF  PEELERS 

50  TO  100  PERCENT  #  /  # 


^10  TO  12  CASES 


BEET  STEAMER 


PER  TON  DUE  TO  UNIFORM  HEAT 


^  Every  beet  is  completely  sprayed 
with  steam  to  produce  quick  and  even 
penetration  of  heat,  followed  by  a  vapor 
bath  of  210  degrees.  A  water  seal  at  each 
end  prevents  enormous  loss  of  steam. 
Cooking  time  may  be  varied  from  10  to 
J  30  minutes.  Write  Berlin  Chapman  Co.. 

I  Berlin,  Wis. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  -  T  .  CLUTCHES 
NEVER  -  MISS  TIMERS 


E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


I 


A  NECESSITY  FOR  BETTER  PACKS  OF 

PEAS  OR  LIMA  BEANS  AT  GREATER  PROFITS 


•  The  [sturdy  construction  and  low  up¬ 
keep  cost  are  greatly  appreciated  by  users. 


•J*HEY  thresh  the  peas  more  thoroughly 
out  of  the  vines  and  reduce  breakage 
during  the  hulling  process.  They  improve 
the  quality  of  the  pack  because  the  peas 
saved  are  the  most  tender  ones  that  are  in 
the  pods,  and  because  they  very  efficiently 
thresh  young  and  tender  peas. 

The  reasons  for  these  large  and  important 
savings  ore  due  to  many  exclusive  patented 
features. 


FRANK  HAMACHEK  MACHINE  CO. 

I  Manufcittiirvrs  af  V'lrifr.v,  V"int*r  Feeders,  Ensilaffe  Distnhiitors  and  Chain  Ad  justers 

KEWAUNEE,  WISCONSIN 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  he  read  each  week  to  he  appreciated.  You  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  hut  it  is  possible  you  will  he  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


FOR  SALE — Monitor  or  Robins  Tomato  Scalder,  Tomato 
Washer,  Ayars  Five  Pocket  Filler,  Clipper  Cleaners,  Hansen 
Lima  Bean  or  Whole  Grain  Corn  Filler,  Vegetable  Dicer  or 
Choppers,  Pumpkin  Seeder  and  Cutters,  Hydraulic  Presses  and 
Wooden  Tanks,  Sprague  60  Station  Peeling  Table.  Wm.  T. 
Howeth,  Lewes,  Del. 

FOR  SALE — 2  practically  new  Sprague  Enameled  Top 
Revolving  Tomato  Filling  Tables;  1  Sterling  Berry  Washer; 
1  No.  5  Style  A  Peerless  Exhauster.  Bargain  price  for  cash. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WANTED  — MACHINERY 


WANTED — New  Perfection  Pea  or  Whole  Grain  Corn  Filler; 
also  one  6-pocket  M.  &  S.  Cooker  Filler,  both  for  No.  303  cans 
or  smaller.  Wire  condition  and  price.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


WANTED — 3  Retorts,  2  crate  size;  1  Paddle  Type  Tomato 
Finisher;  1  “B”  size  American  Juicer;  Bean  Blancher;  Bean 
Cutter;  2  Bean  Snippers;  2  Small  Juice  Pumps.  Address  Box 
A-2244  c/o  The  Canning  Trade. 


HELP  WANTED 


WANTED — Man  to  take  charge  of  one  line  of  can  making 
equipment.  Must  have  experience  on  both  square  and  round 
cans  and  be  able  to  set  up  line  from  slitters  to  double  seamer. 
Also  look  after  equipment  to  make  up  tops  and  bottoms.  Address 
Box  B-2216  c/o  The  Canning  Trade. 


WANTED — Foreman  with  experience  in  processing  and 
canning  of  grapefruit  and  pineapple  juice,  fruit  salads,  grape¬ 
fruit.  Must  be  acquainted  with  operation  of  modern  canning 
machinery.  Permanent  position,  all-year-round  work,  to  capable 
men.  State  experience  and  salary  expected.  Address  Box 
B-2224  c/o  The  Canning  Trade. 


WANTED — Chemist  for  a  year-round  position  with  large 
producer  of  Eastern  canned  fruits  and  vegetables.  State  expe¬ 
rience  and  salary  expected  to  start  in  first  letter.  Address  Box 
B-2228,  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  with  17  years  experience  in 
packing  quality  fruits  and  vegetables  desires  position  as 
Superintendent  with  reputable  concern.  Also  familiar  with  all 
types  of  machinery.  Address  Box  B-2212,  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Plant  Man¬ 
ager.  Twenty  years  experience  packing  quality  peas,  corn, 
beans,  spinach.  Understand  the  business  from  field  to  finished 
product.  Best  of  references.  Address  Box  B-2217  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Salesman,  experienced  in  contact¬ 
ing  the  canned  foods  trade.  First  class  references.  Address 
Box  B-2237  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  or  Manager  of  a 
two  or  more  line  canning  plant  by  experienced  man.  Location 
not  essential.  Experienced  in  vacuum  packing  of  corn  and  peas. 
Good  references.  Address  Box  B-2241  c/o  The  Canning  Trade. 


All  the  latest  data 

FORMULAE 

-  COOKING  TIMES 

COOKING  TEMPERATURES 

are  included  in  the 

new  6th  (1936)  edition  of 

“A  Complete 

Course  in  Canning” 

Price  $10.00 
order  your  copy  now. 

The  Canning  Trade 

20  S.  Gay  Street 
Baltimore,  Md. 

grDTT  yiNED 


SCOTT  IMPROVED  YINERS^YINER  FEEDERS 

feundcrs  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  CQLUMBUSrO 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


DEEP  SYMPATHY 

“Doctor,  I’m  scared  to  death.  This  will  be  my  first 
operation.” 

“Sure,  I  know  just  how  you  feel.  You’re  my  first 
patient.” 

“Mama,  my  I  go  out  to  play?” 

“What!  With  those  holes  in  your  pants?” 

“No.  With  the  girl  next  door.” 

SOCKO! 

You  probably  don’t  remember  me,”  began  the  self- 
made  man  proudly,  “but  thirty  years  ago  when  I  was 
a  poor  humble  boy  you  gave  me  a  message  to  deliver.” 

“Yes,  yes,”  cried  the  busy  man.  “Where’s  the  an¬ 
swer?” 

Peevish  Wifey :  I  gave  up  a  lot  the  day  I  married  you ! 

Heckling  Hubby:  Yes,  I  should  have  known  never  to 
take  a  honeymoon  on  the  ocean! 

She:  Don’t  you  think  stolen  kisses  are  sweetest? 

Conceited  Cuss:  I  couldn’t  say.  It’s  never  been 
necessary  for  me  to  steal  any. 


High  Pressure 
Pumps 


For  Tomato  Pulp  Coil  and  General 
Canning  Machinery  Cleaning 


A  BARGAIN 

The  mother  of  a  Kentucky  mountaineer  family  was 
packing  her  scant  belongings  in  preparation  to  leaving 
the  old  homestead.  A  son  lumbered  into  the  room. 

“Where  ya  goin’,  maw?”  he  asked. 

“Your  paw  traded  me  to  our  neighbor  for  a  horse.” 

“Wal,  I  alius  said  paw  was  a  good  business  man.” 

“Conductor,  help  me  off  the  train  ?” 

“Sure.” 

“You  see,  I’m  stout,  and  have  to  get  off  the  train 
backwards,  the  porter  thinks  I’m  getting  on  and  gives 
me  a  shove  on  again.  I’m  five  stations  past  my  destina¬ 
tion  now!” 


NO  DIFFERENCE 

Teacher:  If  you  subtract  fourteen  from  a  hundred 
sixteen,  what’s  the  difference? 

Tommy :  Yeah,  I  think  it’s  a  lot  of  foolishness,  too. 

ERROR 

The  old  lady  was  very  much  afraid  of  passing  her 
destination.  Leaning  forward  she  poked  the  street  car 
conductor  in  the  ribs  with  her  umbrella. 

“Is  that  the  First  National  Bank,  my  good  man?” 

“No,  ma’am,”  replied  the  conductor  hastily,  “that’s 
me.” 


The  Hardie  is  a  vertical  type  crankshaft  driven  pump — 
a  type  which  has  been  proven  superior  in  design  and  con¬ 
struction  for  all  high  pressure  spraying  in  canning 
plants. 

This  pump  will  deliver  pressures  from  400  to  600  pounds 
per  square  inch  at  a  6  to  50  gallon  per  minute  capacity 
for  washing  vegetables,  meats,  etc. 

Hardie  pumps  will  reduce  water  consumption  from  35% 
to  80%— yet  giving  a  96%  to  99%  volumetric  eflBciency — 
the  highest  in  the  industry.  They  make  ten  gallons  ot 
water  at  500-pound  pressure  do  the  work  of  100  gallons 
at  normal  pressure. 

Send  for  the  special  Hardie  Bulletin  No.  I,  illustrating 
specially  designed  units  for  the  canning  industry. 


Compani/f  Incorftorafsd 
NIfIGRfiR  FRLLS,  N.V. 


SEATTLE,  WASH. 
COLUMBUS,  WIS. 
INDIANAPOLIS,  IND. 
NIAGARA  FALLS,  CANADA 


A.  K.  Robins  &  Co.,  Inc. 

Baltimore,  Md. 

James  Q.  Leavitt  &  Co. 
Ogden,  Utah 

Acme  Foundry  &  Machine  Co. 
Springheld,  Mo. 
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MEETING  THE  DEMAND 
FOR  CROWN  CANS  .  .  . 


USERS  of  cans  need  dependable  service.  And  Crown 
Can  is  making  sure  that  they  get  it.  Although  a  tremen¬ 
dous  demand  for  Crown  Cans  has  resulted  from  this 
company’s  methods  of  doing  business,  adequate  plant 
capacity  has  been  provided  to  meet  all  commitments  for 
this  season.  Production  is  greatly  facilitated  by  the  fact 
that  Crown  Can  Plants  are  equipped  with  the  latest  and 
most  efficient  can-making  machinery. 

Crown  Cans  and  Service  offer  you  many  advantages.  A 
representative  will  give  you  details  without  obligation. 


PACKERS  CANS  FOR  ISSt 

said  /.  o.  h.  Fhiladelphmt  BultimmVf 
Si.  IjOuU,  Houston,  Madison  and 
othor  selocfed  points. 


GROlUn  CRIt^CllimiMiiPIMM 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


The  Event  of  the  Week  and  of  the  Industry — Every  Canner 
Must  Support  It — No  Material  Change  in  Prices  or  Condi¬ 
tions — Most  Canners  Staying  Out  of  the  Market. 

Fighting  humor — The  event  of  this  past  week 
was  the  arousinj?  of  the  canners  against  the  in¬ 
justice  in  the  demands  of  buyers  for  a  reduction  in 
the  prices  at  which  they  had  bought  canned  foods, 
either  spots  or  futures.  If  reports  are  to  be  credited, 
there  has  been  a  deluge  of  demands  to  re-write  future 
contracts  down  to  present,  below-cost,  market  prices. 
There  is  not  another  single  thing  which  anyone  of  these 
buyers  or  canners  ever  bought,  on  which  he  even  ex¬ 
pected  much  less  demanded  a  refund  because  the  price 
had  been  reduced  later  on.  But  as  a  canner,  and  too 
often  at  the  urging  of  his  broker,  such  price  reductions 
have  been  made,  and  even  expected.  The  canners  of 
the  Tri-States  and  of  Pennsylvania — the  canners  not 
the  Associations — have  determined  that  this  injustice 
shall  end.  They  are  banding  together  into  Leagues  to 
Enforce  Future  Contracts,  and  all  contracts  are  to  em¬ 
ploy  well  known  and  competent  legal  counsel,  and  the 
plan  is  to  turn  over  to  this  counsel  any  and  every  re¬ 
quest  for  such  price  change,  or  of  any  attempt  to  refuse 
acceptance  of  the  goods  when  tendered.  Leading 
canners  and  many  of  the  better  brokers  have  joined 
this  movement,  and  it  is  spreading  like  wild-fire.  The 
canners’  dander  is  up,  and  they  are  in  fighting  humor. 
If  that  be  not  a  market  event  then  you  name  one. 

This  is  nothing  more  nor  less  than  a  league  for 
square,  decent  dealing;  a  joining  together  of  the  in¬ 
dustry  to  defend  itself  against  robbery;  to  have  its 
sales  mean  sales  and  not  mere  options;  in  a  word,  to 
have  the  dealings  in  canned  foods  put  upon  the  same 
basis  as  all  other  merchandise — a  contract  is  a  con¬ 
tract,  binding  upon  buyer  as  well  as  .seller.  Is  there 
any  canner  in  the  business  who  objects  to  this?  Is 
there  any  buyer  who  can  say  that  it  is  not  square  and 
honest?  This  move  should  be  supported,  heartily,  by 
every  decent  buyer  and  by  every  decent  canner  as  a 
move  towards  definite  business  in  canned  foods.  No 
one  need  bother  about  the  others  of  either  class.  In 
various  sections  of  the  country  these  leagues  of  canners 
are  being  formed.  Canners  in  Ohio  get  in  touch  with 
Roy  Irons,  Secretary,  Clyde,  Ohio;  canners  in  Indiana 
apply  to  J.  J.  Rogers,  Secretary  Indiana  Canners,  In¬ 
dianapolis;  Tri-State  and  Pennsylvania  canners  get  in 
touch  with  Frank  M.  Shook,  Secretary,  Easton,  Md. 
Let  other  canners  who  are  forming  these  leagues  notify 
us  and  we  will  spread  the  news.  Get  into  the  fight — or 
you  may  be  branded  as  a  traitor  to  the  industry.  Here¬ 
after  when  you  sell  goods  you  will  know  that  they  are 


sold.  We  make  no  apology  for  advocating  this  in  this 
column  or  as  we  do  in  the  Editorial  column  also ;  for  it 
is  the  most  important  market  improvement  move  yet 
made.  Every  decent  buyer  will  welcome  the  creation 
of  such  a  condition,  for  all  anyone  of  these  ever  wanted 
was  the  assurance  that  others  were  not  getting  better 
prices  then  they,  through  such  tricks  as  these  price  re¬ 
ductions.  So  if  you  are  asked  to  re-write  future  con¬ 
tracts  to  a  lower  basis,  refuse  to  do  so,  and  turn  the 
matter  over  to  your  League.  If  you  have  shipped 
goods,  and  the  buyer  has  refused  to  take  them  in  until 
you  reduce  the  price,  or  upon  any  claim  which  you 
know  is  flimsy  and  unjust,  order  them  into  public  ware¬ 
house  and  put  the  matter  in  the  hands  of  the  League’s 
attorneys.  If  the  goods  are  up  to  specifications  you 
can  easily  prove  it,  and  in  that  event  the  buyer  will  not 
only  pay  your  bill,  but  will  have  to  pay  all  costs  and 
expenses  including  the  demurrage  and  warehousing. 

Most  of  these  buyers  are  not  welchers  or  bum 
gamblers.  Buying  and  selling  is  always  a  gamble. 
But  when  they  see  others  getting  away  with  this  bluff ; 
when  they  find  that  a  good  stiff  demand  produces  the 
results,  they  try  it,  and  you  pay — and  how!  Well, 
don’t  be  a  ninny  any  longer.  Fill  your  contracts  in 
full  and  honestly ;  and  having  done  so,  make  the  other 
party  live  up  to  his  side.  That  is  only  honest  business. 
And  he  knows  it  as  well  as  you  do.  So  don’t  get  jelly- 
spined  at  the  fear  that  some  good  buyer  may  take 
offense  if  you  make  him  live  up  to  his  contract,  for  he 
will  have  more  respect  for  you  afterwards,  if  you  do, 
than  he  has  now  when  you  give  in. 

As  for  the  canner,  big  or  little,  who  sells  his  goods 
against  decline;  who  writes  a  contract:  “Heads,  Mr. 
Buyer  you  win ;  tails  we  lose’’ — make  your  own  whiz. 
Remember  the  buyers  makes  no  agreement  to  pay  on 
advances. 

Imagine  a  sane  man  or  firm  sending  out  checks  to 
buyers,  on  floor  stocks,  covering  the  difference  in  price 
at  which  the  goods  were  originally  bought  and  the 
lower  price  later  named — maybe  six  months  later — 
and  if  you  can  imagine  any  greater  asininity,  name  it. 
Pennies  from  heaven?  Why  it’s  dollars  from  heaven, 
and  all  in  the  buyers’  pockets,  because  these  “floor 
stocks’’  probably  have  long  since  been  resold,  and  most 
of  the  goods  undoubtedly  bought  by  consumers,  and 
none  of  these  see  any  of  this  rebate.  Any  wonder  the 
canned  foods  business  is  demoralized,  when  practices 
of  that  kind  are  resorted  to  by  some  of  our  leaders? 

THE  MARKET — Why  talk  of  market  prices  or  con¬ 
ditions?  Everyone,  seemingly,  sings  the  song  of  ex¬ 
cessive  packs,  and  seems  to  believe  it.  We  have  our- 
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selves  on  record,  to  be  judged  about  December  15th, 
and  from  what  we  have  seen  we  are  only  stronger  in 
the  opinion,  not  weaker.  We  will  stanchby  our  predic¬ 
tion.  There  are  no  material  changes  in  prices ;  no  great 
amount  of  buying.  Evidently  the  chains,  who  wait  like 
patient  hunters  until  the  hunted  become  desperate,  and 
then  swoop  down  for  a  grand  killing — are  still  waiting. 
Glad  they  are ;  if  they  are?  Anyone  who  needs  canned 
foods  and  will  not  buy  at  today’s  prices  is  foolish ;  and 
any  canner  who  sells  of  his  own  free  will  at  today’s 
prices  is  even  more  foolish.  There  are  not  many  such 
sellers,  be  assured  of  that. 

The  wars  that  infest  the  earth  are  having  effect  upon 
foods — ^tuna,  salmon,  sardines,  etc.,  used  by  the 
Orientals. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Working  Into  Better  Condition — Buyers  Have  Covered 
Early  Requirements — Welcome  New  Standards  in  Fruit  Cocktail 
— ^Tomatoes  Rallying — Peas  and  Corn  Quiet — Salmon  Strong — 

Opening  Prices  on  Blueberries — Fruits  Moderately  Active. 

New  York,  August  20, 1937. 

HE  SITUATION — While  trading  in  canned  foods 
was  again  along  quiet  lines  during  the  past  week, 
the  market  is  beginning  to  shape  up  more  definitely. 
Southern  tomatoes,  after  working  to  extremely  low 
levels,  seem  to  have  definitely  rallied,  and  an  advance 
in  quotations  would  not  come  as  a  surprise.  Salmon 
is  firming  as  reports  of  short  packs  continue.  The 
Department  of  Agriculture  analysis  of  pack  prospects, 
indicating  a  record  yield  of  canning  vegetables  this 
season,  however,  has  tended  to  slow  the  development 
of  more  constructive  sentiment  in  some  quarters. 

THE  OUTLOOK — Distributors  are  expected  to  con¬ 
tinue  their  policy  of  watchful  waiting  until  the  pack¬ 
ing  season  is  further  along,  and  the  outlook  for  main¬ 
tenance  of  existing  price  levels  is  more  clarified. 
Buyers  in  many  instances  have  covered  early  require¬ 
ments  adequately  by  contracts  placed  on  futures.  Nor¬ 
mal  inventory  rounding  out,  therefore,  is  expected  to 
be  deferred  until  later  in  the  season,  which  will  afford 
an  adequate  test  of  canners’  “holding  powers”  as  well 
as  the  ability  of  the  market  to  assimilate  expected 
large  packs. 

QUALITY  STANDARDS — Reports  from  California 
this  week  state  that  the  Canners’  League  of  California 
has  established  new  standards  for  choice  and  fancy 
fruit  cocktail  and  fruits  -  for  -  salad.  Canners  have 
been  pressing  for  this  action  since  price  cutting  on 
these  fruits  developed  a  few  months  ago.  The  price 
cutting,  it  was  alleged,  was  being  done  by  packers  who 
had  lowered  the  percentages  of  the  higher-priced  fruits 
in  their  mixtures,  thus  affording  unfair  competition  to 
those  canners  who  continued  previously-existing  qual¬ 
ity  standards.  The  new  standards,  it  is  expected,  will 
tend  to  rationalize  competition  on  these  fruits. 


TOMATOES — Following  a  further  dip  in  the  mar¬ 
ket  for  southern  tomatoes,  which  carried  prices  down 
to  371/2  cents  for  Is,  55  cents  for  2s,  80  cents  for  2V^s, 
921/2  cents  for  3s,  and  $2.45  for  10s,  the  market  has 
rallied  and  sellers  are  now  looking  for  higher  prices. 
There  was  but  limited  buying  at  the  low  levels,  due 
both  to  the  uncertainty  among  buyers  and  the  fact  that 
many  packers  refused  to  consider  business  at  these 
quotations.  Just  how  southern  canners  expect  to 
participate  in  the  general  market  recovery  when  some 
of  them  “go  haywire”  on  prices  on  the  strength  of  one 
or  two  days’  heavy  runs  at  low  costs  is  hard  to  under¬ 
stand.  It  is  certain,  however,  that  a  reasonable  degree 
of  constructive  cohesion  among  canners  in  the  south 
should  see  the  canned  tomato  market  at  more  sensible 
levels. 

PEAS,  CORN — Trading  volume  in  canned  peas  has 
continued  rather  sluggish  during  the  past  week,  with 
price  changes  lacking.  Jobbers  are  picking  up  odd 
lots  of  top  grades  where  available  at  concessions,  but 
are  in  the  market  for  standards  only  for  pressing  needs 
and  are  generally  able  to  locate  offerings  at  concessions. 
Interest  in  the  new  corn  pack  is  on  the  increase.  A 
fair  amount  of  futures  business  on  fancy  has  been 
done,  with  additional  buying  deferred  until  a  greater 
percentage  of  the  pack  is  in  the  cans. 

SALMON — The  market  is  strong,  with  interest  cen¬ 
tering  on  reds.  One  of  the  large  canners  is  reported 
to  be  picking  up  pinks  at  $1.25  from  other  canners,  this 
presumably  indicating  a  higher  market  later  on  and 
lending  strength  to  rumors  that  the  official  opening 
price  will  be  $1.35.  Reds  are  being  offered  for  coast 
shipment  at  $2.50  for  No.  1  tails  and  $2.75  for  flat 
ones,  with  flat  halves  at  $1.75.  Medium  reds  hold  at 
$2.00  for  tails,  $2.15  for  flats,  and  $1.25  for  flat  halves. 
According  to  data  compiled  by  the  U.  S.  Bureau  of 
Fisheries,  production  of  pinks  for  the  current  season 
up  to  August  7,  had  reached  a  total  of  2,146,241  cases 
in  all  districts,  this  comparing  with  2,878,695  cases 
packed  up  to  August  8,  a  year  ago.  The  pack  of  Alaska 
chums  up  to  August  8,  was  474,800  cases,  against  833,- 
600  cases  in  the  comparable  period  a  year  ago,  with  the 
yield  of  reds  placed  at  2,012,606  cases,  against  2,339,480 
cases.  Total  packs  of  all  varieties  in  Alaska  up  to 
August  7,  were  4,765,588  cases,  as  compared  with  6,242,- 
243  cases  in  the  corresponding  period  a  year  ago  and 
3,936,210  cases  in  the  same  period  of  1935.  With  unsold 
stocks  of  salmon  from  last  year’s  pack  remaining  in  first 
hands  at  record  low  levels,  and  improving  export  de¬ 
mand  being  experienced  by  the  trade,  the  outlook  for 
salmon  appears  decidedly  bullish  at  this  time. 

JAPANESE  EXPORTS— With  war  clouds  in  the 
Far  East  growing  more  ominous,  the  trade  here  is 
indulging  in  considerable  speculation  with  regard  to 
the  effect  of  hostilities  on  continued  exports  of  Japan¬ 
ese  canned  tuna  crabmeat,  lobster,  salmon,  and  sar¬ 
dines.  Japan  has  been  steadily  forging  to  the  fore  in 
world  markets  for  these  canned  foods  in  recent  years, 
but  the  belief  is  now  held  that  larger  quantities  will 
be  required  to  supply  Japanese  troops  operating  in 
various  parts  of  China,  and  that  this  development  will 
curb  exports.  Such  a  development  would  work  to  the 
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advantage  of  the  Soviet  canned  foods  export  trade,  and 
should  benefit  the  American  market  as  well. 

BLUEBERRIES — Opening  prices  on  new  pack 
Maine  blueberries  were  named  by  several  canners  this 
week,  the  market  opening  at  $1.60  for  2s  and  $7.75  for 
10s.  Carry-over  stocks  are  small. 

SHRIMP — With  the  shrimp  market  in  tight  position, 
with  respect  to  both  prices  and  supplies,  interest  is 
centering  on  the  fall  pack  situation.  Prices  quoted  on 
fall  pack  came  through  this  week  at  $1.70  for  jumbos, 
$1.60  for  large,  $1.50  for  mediums,  and  $1.45  for  small, 
with  glass  pack  quoted  at  $2.25  for  6-ounce,  $1.80  for  4- 
ounce,  and  $1.25  for  2i/^  ounce,  all  prices  being  f.  o.  b. 
New  Orleans. 

PINEAPPLE — Canners  are  again  offering  new 
pack,  on  the  basis  of  prices  announced  some  time  back, 
current  offerings  being  for  shipment  not  later  than 
October  15.  Offerings  of  juice  and  crushed  in  10s, 
however,  have  been  withdrawn,  indicating  a  sold-up 
condition  of  the  market  on  these  items. 

CALIFORNIA  FRUITS— A  moderate  amount  of 
day-to-day  business  is  being  done  in  the  general  line  of 
fruits,  on  the  basis  of  opening  prices.  While  a  number 
of  canners  are  withdrawn  on  some  items,  fairly  com¬ 
plete  assortments  are  still  to  be  had  on  the  basis  of 
tentative  opening.  There  are  no  indications  yet  as  to 
when  formal  opening  prices  may  be  looked  for,  but  the 
importance  of  these  formal  schedules  is  dwindling  from 
year  to  year,  and  the  current  delay  has  little  effect  upon 
operations. 

PEARS — Northwestern  canners  are  quoting  new 
pack  Bartlett  pears  for  prompt  shipment  on  the  basis 
of  $1.95  for  fancy  21/2S,  $1.75  for  choice,  and  $1.55  for 
standards,  with  10s  at  $6.25  on  fancy,  $5.75  on  choice, 
and  $5.25  on  standards,  all  f.  o.  b.  canneries.  Cali¬ 
fornia  Bartletts,  new  pack,  are  being  tentatively  quoted 
at  $1.75  for  choice  2V^s,  $1.60  for  standards,  and  $1.45 
for  seconds,  at  canneries. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Business  Prospects — Extreme  Caution  in  Trade,  Anticipating 
Higher  Levels — Market  Generally  Quiet,  Jobbers  Holding  to 
Contracts — Anniversary  Celebration — ^The  Biddle  Case. 

Chicago,  Ill.,  August  20,  1937. 

USINESS  PROSPECTS — A  leading  advisory  ser¬ 
vice  had  this  to  say  in  one  of  their  bulletins : 
“Seven  years  of  heartbreaking  depression  are 
behind  us.  Today  we  have  moved  across  the  ‘Normal’ 
line — and  look  forward  confidently  to  the  first  period 
of  real  prosperity  since  ’29. 

If  you  are  waiting  for  business  and  financial  skies 
to  clear,  wait  no  longer.  The  worst  losers  will  be  those 
who  now  wait  too  long  to  take  practical  action.  We  are 
heading  into  a  period  of  increasing  security  prices,  of 
steadily  expanding  prosperity.  A  major  boom  is  here !” 

And  yet— look  at  canned  food  values.  Why  is  it  that 
so  important  an  item  to  the  people  of  this  country  as 
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canned  foods,  is  wallowing  in  the  depths  of  depression 
prices  ? 

THE  MARKET — Said  a  prominent  factor  yester¬ 
day  :  “Signs  are  beginning  to  show  up  that  the  low  of 
some  of  these  vegetable  and  fruit  items  have  been 
reached.  Those  signs  are  stubborn  resistance  on  the 
part  of  canners  to  even  entertain  some  of  the  low  offers 
that  have  been  named,  the  picking  up  of  the  demand 
with  the  approach  of  the  Autumn  months,  and  I 
wouldn’t  be  surprised  to  see  somewhat  higher  levels 
before  the  packing  season  is  over.” 

The  general  attitude  of  the  trade  is  for  extreme 
caution  and  due  largely  to  all  the  talk  that  is  going  the 
rounds  about  large  crops  and  prospective  large  packs. 

TOMATOES — Some  low  prices  are  emanating  from 
Indiana  and  one  hears  quotations  of  No.  2  standards  at 
65  cents,  factory;  No.  21/2  standards  at  871/2  cents, 
factory,  and  No.  10  standards  at  $2.85,  factory.  The 
volume  of  business  is  rather  limited.  Jobbers  seem  to 
want  to  wait  for  further  developments. 

Among  the  canners  there  seems  to  be  a  general  feel¬ 
ing  that  the  pack  will  soon  be  over  and  that  this  is  not 
a  season  where  operations  will  drag  along  for  a  num¬ 
ber  of  weeks.  Late  settings  are  not  on  the  vines,  they 
claim. 

CORN — All  corn  canners  are  busy  running  and  are 
more  interested  in  taking  care  of  their  production  and 
shipping  out  rush  orders  that  have  been  on  contract 
for  some  time  than  to  consider  any  new  business  at 
the  low  prices  that  buyers  bid.  The  quoted  market  is : 
No.  2  standard  cream  style  white,  75  cents,  factory; 
No.  2  standard  cream  style  yellow,  75  cents,  factory. 
Canners  of  fancy  cream  style  Golden  Bantam  and 
Country  Gentleman  as  well  as  whole  grain,  are  not 
pressing  sales  as  all  prefer  to  get  their  future  contracts 
packed  first. 

PEAS — All  kinds  of  reports  are  coming  out  of  Wis¬ 
consin.  One  is  that  a  large  chain  is  going  to  buy  a 
heavy  quantity  at  65  cents  and  put  on  a  sale  of  four 
cans  for  a  quarter.  That  don’t  sound  reasonable, 
does  it? 

Meanwhile,  the  market  is  dragging  along  with  prac¬ 
tically  all  the  business  confined  to  low  priced  lots.  Now 
and  then  a  buyer  shows  some  interest  in  better  grades, 
like  extra  standards  and  fancies  and  these  numbers  are 
firmly  held. 

BLUEBERRIES — Maine  canners  named  their  open¬ 
ing  on  Tuesday  of  this  week.  The  majority  quoted: 
No.  10  Maine  blueberries  at  $7.75,  factory;  No.  2 
Maine  blueberries  at  $1.65,  factory;  and  established 
canners  were  successful  in  having  a  goodly  quantity 
of  their  SAP  orders  ok’d  by  the  buyers.  The  trade  at 
large  were  not  as  quick  in  approving  prices  as  a  year 
ago  and  some  fear  was  voiced  that  with  good  prospects 
in  Maine  and  lower  prices  on  blueberries  that  can  be 
imported  from  Canada,  the  market  might  not  hold. 

GREEN  AND  WAX  BEANS— It  is  next  to  impos¬ 
sible  (so  say  the  brokers)  to  quote  on  wax  and  it  looks 
like  short  deliveries  particularly  on  whole  grades. 
Recent  rains  throughout  Wisconsin  and  Michigan  have 
helped  the  green  bean  crop  and  the  quality  is  reported 
as  better  than  usual.  The  market  is:  No.  2  standard 
cut  green  beans,  75  cents,  factory;  No.  2  fancy  cut 
green  beans,  $1.00,  factory. 
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CALIFORNIA  FRUITS — Interest  has  subsided  in 
peaches  and  apricots,  although  some  buyers  are  press¬ 
ing  their  Coast  connections  to  name  quotations  on 
other  items  in  the  fruit  line  like  green  gage  and  egg 
plums,  grapes,  fruit  cocktail,  etc.  The  market  is  firm 
and  there  is  very  little  shading  of  prices,  but  the 
volume  of  business  recorded  from  day  to  day  is  light. 

BARTLETT  PEARS — All  of  the  leading  canners  in 
Oregon  and  Washington  named  prices  last  week,  on 
the  average  as  follows: 

Choice  Standards 


8  oz . $  .65  $  .60 

No.  1  Tall .  1.10  1.05 

No.  2  .  1.35  1.25 

No.  2i/>  .  1.70  1.55 

No.  10  .  5.75  5.40 


ANNIVERSARIES — As  someone  might  say:  they’re 
ganging  up  on  us.  This  means  that  the  good  old 
wholesale  grocery  house  of  Steele  Wedeles  Company 
are  celebrating  their  75th  Anniversary.  Seventy-five 
years  in  business  without  a  change  in  the  firm  name. 
That’s  some  record,  isn’t  it? 

B.  A.  Railton  Company,  another  one  of  the  good 
houses  catering  particularly  to  the  restaurant  and  in¬ 
stitution  trade  are  celebrating  their  50th  Anniversary. 

M.  L.  Horner,  president,  Durand-McNeil-Horner, 
and  a  grandson  of  the  founder,  is  arranging  to  cele¬ 
brate  that  firm’s  95th  Anniversary. 

THE  BIDDLE  CASE — Here  are  the  names  of  addi¬ 
tional  canners,  who,  according  to  the  record,  have  paid 
brokerage  to  Biddle : 

C.  G.  Reaburn  &  Co.,  Roanoke,  Va. 

Morgan  Packing  Company,  Austin,  Ind. 

Holley  Canning  Company,  Holley,  N.  Y. 

Clyde  Kraut  Company,  Clyde,  Ohio. 

E.  Pritchard,  Inc.,  New  York,  N.  Y. 

Fremont  Kraut  Company,  Fremont,  Ohio. 

A.  W.  Sisk  &  Son,  Preston,  Md. 

W.  L.  Wheatly,  Federalsburg,  Md. 

Keystone  Mushroom  Co.,  Coatesville,  Pa. 

Western  Oregon  Packing  Co.,  Corvallis,  Ore. 

D.  E.  Foote  &  Company,  Baltimore,  Md. 

Eckerson  Fruit  Canners,  Jersey  City,  N.  J. 

Torsch  Canning  Co.,  Baltimore,  Md. 

More  will  follow  next  week. 


GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Canneries  Operating — Run  to  Small  to  Medium  Sizes — 
Shrimp  Fleet  on  the  Screen — Rain  Helps  Crops — Pimiento 
Canning  Starts. 

Mobile,  Ala.,  August  20,  1937. 

SHRIMP — ^The  first  week  of  the  shrimp  canning 
season  in  this  section  made  a  fairly  good  showing 
and  the  factories  operated  pretty  steady. 

The  shrimp  were  small  and  medium  with  some  very 
nice  big  medium  shrimp  among  them,  which  is  en¬ 
couraging. 

The  trade  all  want  big  prawn  shrimp  and  goodness 
knows  that  the  factories  would  much  prefer  to  pack 


them,  but  at  this  time  of  the  year,  large  prawn  are 
very  scarce  and  a  factory  could  not  operate  a  day  a 
week  on  only  large  prawn,  hence,  the  canners  have  to 
pack  the  small  and  medium  shrimp  or  shut  down. 

The  small  shrimp  is  the  night-mare  of  the  canners, 
because  they  have  to  be  handled  very  carefully  and  the 
pickers  dislike  to  pick  them.  Pickers  can  take  the 
heads  and  shells  off  100  barrels  of  the  large  prawn  in 
the  time  that  it  takes  them  to  do  the  same  thing  to  25 
barrels  of  small  shrimp. 

This  being  the  case,  the  trouble  and  expense  of 
packing  small  shrimp  is  greater  than  the  large,  there¬ 
fore  small  shrimp  should  sell  at  a  higher  price  than 
the  large  ones.  Another  thing,  small  shrimp  in  cans 
are  tenderer  and  more  ^delicious. 

The  price  of  canned  shrimp  is  $1.40  per  dozen  for 
No.  1  small;  $1.45  for  medium  and  $1.50  to  $1.60  for 
large,  f.  o.  b.  cannery. 

SHRIMP  FLEET  IN  THE  MOVIES— The  Paramount 
News  has  been  showing  the  religious  ceremony  which 
takes  place  in  Biloxi,  Mississippi,  every  year  when  the 
shrimp  boats  start  out  for  the  shrimping  grounds  at  the 
opening  of  the  season. 

This  custom  has  been  handed  down  for  generations 
from  the  early  start  of  the  shrimping  industry  in  Biloxi. 
A  Catholic  Priest  with  two  or  three  assistants  says 
Mass  on  the  beach  where  the  boats  are  docked  and 
after  which  the  boats  are  blessed  by  the  Priest.  A 
Spaniard  by  the  name  of  Lopez  is  probably  the  pioneer 
of  the  shrimp  and  oyster  canning  industry  of  this 
country.  He  started  his  factory  in  a  small  way  at 
Biloxi,  where  some  of  his  descendants  still  live. 

Lopez  had  practically  no  capital  and  as  it  was  some¬ 
thing  new,  he  could  get  no  one  to  put  money  into  his 
enterprise,  so  he  had  a  very  hard  uphill  game  to  get  the 
sea  food  canning  business  started.  However,  once  he 
got  his  enterprise  started  the  business  built  up  very 
rapidly  and  he  died  a  wealthy  man. 

Others  that  figured  in  the  early  days  of  the  sea  food 
canning  business  of  Biloxi  were  Dukate,  Dunbar,  Heidel- 
heim  and  Desporte. 

It  seems  that  the  descendants  of  these  big  sea  food 
canning  men  have  gradually  drifted  away  from  the 
canning  industry  and  it  is  doubtful  if  any  of  their  family 
are  now  operating  or  holding  executive  positions  in  any 
of  the  shrimp  canneries. 

OKRA — We’ve  had  a  good  deal  of  rain  all  over  this 
section  and  the  crops  have  benefited. 

The  okra  pack  is  still  going  on  and  will  no  doubt  con¬ 
tinue  for  several  weeks. 

The  price  for  cut  okra  is  85  cents  per  dozen  for  No.  2 ; 
$1.15  for  No.  2Vo  and  $3.75  for  No.  10. 

Whole  okra  is  $1.00  per  dozen  for  No.  2  and  $4.50  for 
No.  10. 

Okra  and  tomatoes  is  the  same  price  as  whole  okra, 
all  f.  o.  b.  cannery. 
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PIMIENTOES — Canners  expect  to  get  started  can¬ 
ning  pimientoes  this  week  and  the  pack  should  be  well 
under  way  in  about  two  weeks. 

Packers  are  cautiously  booking  orders,  because  the 
demand  may  exceed  the  supply. 

The  price  of  whole  pimiento  is  65  cents  per  dozen  for 
four  ounce  and  90  cents  for  seven  ounce,  f.  o.  b.  factory. 

CROWDER  PEAS — Are  still  being  canned  in  this 
section,  but  some  of  the  canners  have  withdrawn  from 
the  market,  as  they  have  sold  all  that  they  expect  to 
pack. 

The  price  of  crowder  peas  is  90  cents  per  dozen  for 
No.  2  and  $4.65  for  No.  10,  f.  o.  b.  cannery. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  *'The  Canning  Trade" 

Crops  Will  Prove  Plentiful — Market  Confused,  But  Prices 
Holding — Canning  Tomatoes — ^Tomato  Stabilization  Committee 
Gets  Aid  of  Chains  to  Feature  Canned  Tomatoes — ^Tuna 
May  Advance — Fruits  Moving  Fairly  Well. 

San  Francisco,  August  19,  1937. 

CROPS — As  the  season  advances  it  is  becoming 
more  and  more  evident  that  crops  in  which 
canners  are  interested,  directly  and  indirectly, 
will  be  ample  for  all  requirements.  Taken  as  a  whole, 
California  crops  promise  to  be  the  largest  in  the  past 
ten  years,  with  a  real  shortage  in  no  item.  Growing 
conditions  in  recent  weeks  have  been  generally  satis¬ 
factory  and  some  crops  show  prospective  increases  over 
forecasts  of  a  month  ago,  according  to  a  statement  of 
the  California  Cooperative  Crop  Reporting  Service. 
Apple  production  for  the  State  is  now  placed  at  10,- 
168,000  bushels,  the  largest  on  record,  and  about  10 
per  cent  greater  than  in  1936.  The  harvesting  of  apri¬ 
cots  came  to  an  end  with  the  passing  of  July,  with  a 
crop  estimated  at  289,000  tons.  This  was  the  largest 
in  years.  The  clingstone  peach  crop  has  developed  well, 
with  a  good  percentage  running  to  No.  1  fruit.  A  crop 
of  348,000  tons  is  in  sight,  or  slightly  more  than  that  of 
1936.  The  output  of  freestone  peaches  is  also  running 
ahead  of  that  of  last  year,  with  the  forecast  standing 
at  188,000  tons.  The  Bartlett  pear  crop  is  also  larger 
than  that  of  last  year,  with  a  producton  estimated  at 
242,000  tons,  or  7,000  tons  more  than  in  1936.  Ship¬ 
ping  is  under  way  in  good  volume,  with  canners  also 
getting  busy.  The  plum  crop  is  estimated  at  54,000 
tons,  or  about  10,000  tons  less  than  last  year,  one  of  the 
few  fruits  to  show  a  falling  off  in  yield.  The  fig  crop  is 
larger  than  that  of  last  year,  grapes  are  a  good  crop 
and  olives  are  about  as  in  1936.  The  almond  crop  is 
double  that  of  1936,  with  a  heavy  gain  in  walnut 
production  in  sight. 

MARKET — It  has  been  a  long  time  since  market  con¬ 
ditions  have  been  as  confusing  as  at  present  and  prices 
so  difficult  to  quote  with  accuracy.  Lists  continue  to 
be  maintained  with  prices  that  are  definitely  out  of  line 
under  present  conditions,  but  canners  and  wholesalers 
are  waiting  further  developments  before  making  revis¬ 


ions.  New  tomato  prices  are  promised  within  a  few 
days,  along  with  general  fruit  lists  and  prices  on  pink 
salmon  and  other  items  in  the  salmon  line  outside  of 
Alaska  reds.  Revisions  in  pea  prices  are  also  promised. 

In  the  meantime,  there  is  quite  a  price  differential  on 
some  items,  with  business  rather  quiet,  except  on  a  few 
items  on  which  values  have  become  stabilized. 

TOMATOES — The  packing  of  tomatoes  is  getting 
under  way.  Canned  tomato  stabilization  committees 
have  been  formed  in  both  southern  and  northern  Cali¬ 
fornia  and  the  aid  of  grocery  chains  has  been  enlisted 
to  speed  up  sales.  Canners  are  expressing  hope  that 
the  pack  will  be  held  down  this  season,  but  growers  are 
not  anxious  to  see  this  as  a  large  crop  is  in  prospect. 
The  acreage  is  larger  than  that  of  last  year  and  the 
crop  is  in  better  condition.  Canners  are  paying  $3  or 
$4  a  ton  more  for  tomatoes  than  last  year,  and  their 
labor  costs  are  definitely  higher,  so  that  higher  prices 
seem  inevitable.  However,  packers  of  tomato  paste 
came  out  some  time  ago  with  prices  of  $4  a  case,  or 
exactly  the  same  as  opening  prices  last  year.  These 
prices  have  since  been  withdrawn,  however.  Only  in 
the  neighborhood  of  10,000  cases  of  tomato  paste  of  last 
year’s  pack  remains  unsold  so  this  item  should  be  in  a 
firm  condition. 

TUNA — Tuna  prices  promise  to  become  firmer  as 
a  result  of  the  Japanese  invasion  of  China.  Fishing 
in  Japanese  waters  is  being  interfered  with  and  prices 
are  higher  on  the  pack  being  made  there.  This  may 
easily  be  reflected  in  higher  prices  on  California  pack 
fish. 

FRUITS — Tentative  prices  are  still  prevailing  on 
apricots  and  peaches,  with  a  good  business  booked  on 
these  as  lists  were  lower  than  many  anticipated.  Choice 
unpeeled  apricots  are  to  be  had  at  $1.70  for  halves,  with 
standards  at  $1.55.  Choice  No.  21/4  cling  peaches  are 
quoted  quite  freely  at  $1.55,  with  standards  at  $1.45. 
Packers  who  paid  as  high  as  $45.00,  and  even  $47.50 
for  fruits  are  showing  a  lot  of  uneasiness. 

Fruit  cocktail  and  fruits-for-salad  have  moved  quite 
well  at  opening  prices.  Established  brands  are  selling 
on  the  basis  of  $2.20  for  No.  21/^  fancy  cocktail  and 
$2.55  for  fruits-for-salad.  Canners  are  endeavoring  to 
put  up  as  much  of  their  pack  as  possible  while  peaches 
and  pears  are  available,  thus  saving  the  packing  of 
these  two  ingredients. 

JUICES — New  items  continue  to  be  added  to  the 
canned  juice  family,  the  latest  being  Raspberry  Flow 
and  Huckleberry  Flow,  packed  by  the  Pure  Foods  Cor¬ 
poration,  of  Los  Angeles,  California  They  are  being 
offered  as  especially  suitable  for  mixing  purposes. 

Hunt  Brothers  Packing  Company  is  giving  increased 
attention  to  the  production  of  fruit  and  berry  juices, 
especially  in  its  Northwest  plants.  Prune  juice  and 
loganberry  juice  is  being  packed  and  consideration  is 
being  given  other  products  along  this  line. 

• 

CANADIAN  CANNERS,  LTD.,  have  Opened  a  plant  at 
Delhi,  Ont.,  Canada,  for  the  production  of  tomato  juice. 

ALBANY  FROSTED  FOODS,  INC.,  has  been  formed  at 
Albany,  New  York,  to  pack  food  products. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
iiuotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 

White  Colossal.  No.  2% . 

LarKe,  No.  . 

Medium,  No.  2% . 

Green  Mam..  No.  2  ro.  cans.... 

Medium.  No.  1  tall . 

Larire,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 


Eastern 
Low  High 


BAKED  BEANS 

16  oz . 65 

No.  2%  . 96 

No.  10  .  3.75 


.6(1 

1.26 

4.25 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Green,  No.  2 . 70  .85 

No.  10  .  3.50  3.50 

Std.  Cut  Green,  No.  2 . 62 Vj  .70 

No.  10  .  3.15  3.25 

Fancy  Whole  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2 . 

No.  10  . 

Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax.  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 

No.  10  . 

Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 


5.50 


.85 


No.  10  .  4.35 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green .  1.15 

No.  10  . 

No.  2  Green  &  White . 85 

No.  10  . 

No.  2  Fresh  White . 75 

No.  10  .  3.75 

No.  2  Soaked . 75 


1.20 

"oo 


.85 

4.00 

.85 


BEETS 

Whole.  No.  2 . 80 

No.  2^4  .  1.20 

No.  10  .  3.50 

Std.  Cut,  No.  2 . 85 

No.  2^  . 96 

No.  10  .  4.00 

Ex.  Std.  Cut,  No.  2 . 

No.  2Hi  . 

No.  10  .  4.26 

Std.  Sliced,  No.  2 . 85 

No.  2  Vi  . 

No.  10  .  4.50 

Ex.  Std.  Sliced,  No.  2 . 

No.  10  . 


CARROTS 


Std.  Sliced,  No.  2 . 

. 86 

No.  10  . 

....  4.50 

4.60 

Std.  Diced,  No.  2 . 

. 76 

.75 

No.  10  . 

.  3.76 

3.76 

PEAS  AND  CARROTS 

Std.  No.  2 . i . 

Fancy  No.  2 . . 

. 90 

1.10 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

.  1.00 

1.40 

No.  10  . 

7.00 

Ex.  Std.  No.  2 . 

. 96 

1.20 

No.  10 
Std.  No.  2.. 
No.  10  .... 


Central 
Low  High 


.87  V! 
4.60 


1.05 

5.25 

.80 

4.00 

.75 

3.75 

1.40 

7.60 


.75 

3.75 


.70 


.86 

3.76 


West 

Coast 

Low 

High 

2.95 

3.05 

3.05 

3.15 

2.95 

3.05 

2.75 

2.85 

2.75 

2.85 

2.85 

2.95 

2.75 

2.86 

2.66 

2.75 

2.50 

2.60 

.55  .60 

.90  1.00 

3.40  3.60 


1.15 

5.50 
.85 

4.25 

.77', 

4.00 

1.50 
7.75 


.77  V! 
4.00 


.76 


1.00 

4.50 


.85 

".75 


.90 

■"77Vi 


.75  .80 

.80  .85 

3.25  3.60 


.85 

1.10 

3.36 

.96 

3.60 


1.20  1.30 


CANNED  VEGETABLES— Continued 


Wholegrain — Continued 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

Shuepeg,  Fancy  No.  2... 


Ex.  Std.  No.  2.. 

No.  10  . 

Std.  No.  2 . 


CORN — Creamstyle 


Yellow,  Fancy  No. 
No.  10  . 


No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2., 

No.  10  . 

Ex.  Std.  No.  2 . 


Std.  No.  2.. 


HOMINY 


Std.  Split,  No.  1,  Tall.. 

No.  2%  . 

No.  10  . 


MIXED  VEGETABLES 


Fey.,  No.  2.. 


Std.,  No.  2.. 


OKRA  AND  TOMATOES 


Std.,  No.  2.. 
No.  10  .... 


PEAS 


No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s.............. 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  5s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets.  2s....„ . 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  5s . 


No.  2  Fey,  Alaskas,  3s.. 


No.  2  Ex.  Std.  Alaskas,  3s.... 
No.  10  Ex.  Std.  Alaskas,  3s.. 
No.  2  Ex.  Std.  Alaskas,  4s.... 
No.  2  Ex.  Std.  Alaskas,  5s.... 


No.  2  Std.  Alaskas,  4s.. 


No.  2  Std.  Alaskas,  5s.. 


No.  2  Ungraded . 

Soaked,  2s  . 

lOs  . 

Blackeye,  2s,  Soaked.. 
10s  . 


PUMPKIN 
Std.,  No.  2.. 


No,  3 


SAUER  KRAUT 


Std.,  No.  2.. 


No.  3  , 
No.  10 


SPINACH 


Std..  No.  2.. 
No.  2%  .. 
No.  10  .... 


SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2 . 


Eastern 

Central 

West  Coast 

iow  High 

Low  High 

Low 

High 

— 

— 

— 

— 

— 

.85 

L.OO 

.76  .86 

.95 

1.16 

5.76 

.82  V! 

.92 '/i 

.80 

— 

— 

1.25 

i-i  II 

.87  Vi 

.90 

.77% 

.80 

.75 

4.25 

’"77% 

1.00 

'Loii 

.70 

4.00 

.76 

.75 

.80 

.80 

.85 

.72% 

.76 

2.16 

2.35 

.82 '/i 

4.25 

.90 

4.50 

.65 

3.50 

.75 

4.00 

1.40 

1.50 

1.35 

1.46 

1.20 

1.40 

1.30 

1.40 

1.10 

1.25 

1.20 

1.30 

1.05 

1.15 

1.15 

1.26 

1.10 

1.25 

1.20 

1.30 

1.00 

1.10 

1.15 

1.25 

.96 

1.10 

1.16 

1.20 

1.05 

.95 

1.00 

1.10 

1.15 

.96 

1.15 

6.60 

6.75 

.95 

.85 

1.00 

1.20 

.90 

5.00 

6.26 

5.25 

6.25 

.85 

1.00 

1.00 

1.10 

4.25 

4.76 

5.00 

5.25 

.85 

.90 

1.10 

1.20 

4.25 

4.76 

4.60 

4.50 

1.50 

1.40 

1.60 

1.26 

1.30 

1.35 

1.50 

1.35 

1.45 

1.25 

1.30 

1.26 

1.35 

1.26 

1.35 

1.20 

1.40 

1.05 

1.10 

1.15 

1.30 

1.20 

1.4() 

.90 

1.00 

.95 

1.06 

1.15 

1.26 

4.75 

5.50 

.85 

.90 

1.05 

i.id 

.77% 

1.00 

1.05 

.80 

.90 

1.06 

1.10 

4.25 

4.50 

4.76 

5.26 

6.50 

.72% 

.75 

.76 

.85 

1.00 

1.05 

4.00 

4.76 

4.00 

4.25 

5.00 

6.50 

4.00 

.70 

.76 

.87%  .90 

4.50 

4.76 

.70 

.76 

.72% 

.90 

.95 

.45 

.50 

.56 

.60 

.55 

.57% 

2.25 

2.76 

3.20 

3.40 

.70 

,76 

3.50 

3.76 

.60 

.70 

.76 

.90 

1.15 

.75 

1.00 

.76 

.95 

3.25 

2.76 

3.00 

2.76 

3.00 

.70 

.80 

.80 

.82% 

1,06 

.86 

.95 

.96 

2.65 

2.80 

2.76 

3.25 

3.15 

.76 

.86 

.65 

.70 

1.07%  1.12% 

.95 

.90 

1.00 

1.36 

1.40 

3.25 

3.00 

3.25 

4.20 

4.36 

1.06 

1.20 

. 

•itttts 

.85 

1.06 
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Eastern 
Low  High 

SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . 75  . 

No.  2%  .  1.25  . 

No.  3  .  1.46  . 

No.  10  . 

Std.,  No.  2,  Syrup  Pack . 90  . 

No.  2%  .  1.80  . 

No.  3  . 

No.  10  . 


Central 
Low  High 


TOMATOES 

Solid  Pack 

.95 

1.10 

No' '2%  . 

. . . 

1.30 

1.46 

4.05 

4.60 

.67% 

.85 

.72% 

.95 

.76 

No.  2%  . 

...  1.00  ■ 

1.26 

1.20 

1.00 

No.  10  . 

...  2.75 

2.80 

3.25 

3.50 

3.60 

3.60 

Std..  No.  1 . 371^  .45 

No.  2  . 5714  .6714 

No.  214  . 32i;5  1.00 

No.  3  . 90  1.15 

No.  10  .  2.50  3.25 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 40  . 

No.  10  .  2.86  . 

Std.,  No.  1.  Trim  1.035 . 3714  . 

No.  10  .  2.75  3.00 

TOMATO  JUICE 

No.  1  . 40  .40 

No.  2  . - . 70  .70 

No.  10  .  2.60  3.00 

TURNIP  GREENS 

No.  2  . 76  . 

No.  214  .  1.05  . 

No.  10  .  3.75  3.75 


.4214  .45 
.6714  .70 
.90  .95 


.45 

3.00 


.60 

3.26 


.45  .60 

.60  .76 

2.76  3.26 


West  Coast 
Low  High 


.70 

.96 

3.00 


With  puree 

.621/2  . 

.70  . 

.8714  -9214 

sioii  !!!!!!! 


3.60  3.60 

3.00  3’.26 


.60  .6214 

.7714  .80 
3.00  3.25 


.7714 

1.06 

3.65 


Canned  Fruits 


APPLES 


No.  10,  water . 

No.  10,  standard  heavy  pack.... 

4.00 

4.10 

3.60 

No.  10,  fancy  heavy  pack,..,.... 

4.26 

4.60 

4.60 

APPLE  SAUCE 

No.  2  Fancy.. . 

.70 

.86 

.90 

No.  10  . 

4.00 

4.60 

No.  2  Std . 

No.  10  . 

4.26 

4.76 

APRICOTS 

No.  2%,  Fancy . 

2.00 

1.90 

No.  2%,'  Std . . . 

1.60 

4.00 


2.10 

1.95 

1.66 


GRAPEFRUIT 


8  oz.  . 7714 

No.  2  .  1.10 

No.  5  .  3.30 

GRAPEFRUIT  JUICE 

8  oz . 5214 

No.  1  . 

No.  300  . 80 

No.  2  .  1.1214 

No.  6  . . 

PEARS 

Keifer,  Std.,  No.  214 .  1.35 

No.  10  . 

Choice,  No.  214 . 

No.  10  . 


Bartlett,  Fancy,  No.  214 . 

Choice,  No.  214 . 

Std.,  No.  214 . 

No.  10,  Water . 

No.  10,  Syrup . 

No.  10  Pie.  S.  P . 

PEACHES 

Fey.,  Y.  C.,  No.  214 . 

Choice,  No.  214 . 

Std.,  No.  214 . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  214  . 

Std.,  No.  2 . 

No.  214  . 

Sliced,  Standard,  No.  10 . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buflet  . 

No.  211  . 

No.  2 . 

No.  214  . 

46  oz . 

No.  10  . 


.87% 


1.15  .  .  1.26 

3.60  .  .  3.60 


.80  .80  .82%  . 

1.16  .90  .95  .72%  .85 

3.30  .  2.25  2.50 


1.36 


.  1.85 

1.70  1.80 

1.60  1.66 

.  4.00 

6.60  6.00 

3.75  4.00 


1.60  1.76 
1.65  1.66 
1.60  1.60 
1.10  1.20 


5.00  5.25 


1.70  . 

2.00  . 

1.60  . 

1.86  . 

.  6.86 


.60 

.82% 

1.20 

1.65 

2.76 

5.60 


CANNED  FRUITS— Continued 

Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 


FRUITS  FOR  SALAD 


Fey.,  No.  2% .  .  2.46  2.66 

No.  10  . . .  .  8.76  9.00 

BLACKBERRIES 

Std.,  No.  2 .  1.60 

No.  3  . .  . 

No.  10,  water .  .  .  6.76 

No.  2,  Preserved .  .  . 

No.  2,  Syrup .  .  . 


BLUEBERRIES 

No.  2 
No.  10 


1.66 

7.76 


CHERRIES 


Std.,  Red,  Water,  No.  2 . 

Std.,  AVhite,  Syrup,  No.  2... 
Ex.  Std.,  Preserved,  No.  2. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A..  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 

RASPBERRIES 

Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 . . 

No.  10  . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 


1.35  1.35  1.30 

6.76  6.60 


1.46 

7.26 

7.60 

7.00 

7.26 

7.60 

1.76 

1.60 

1.36 

6.76 

.  3.10 

.  2.70 

.  1.70 

.  8.00 

1.60 

.  2.15 

7.26 

.  9.00 

.  2.16 

.  9.00 

1.60 

.  2.66 

.  2.65 

STRAWBERRIES 

Ex.  Pres.,  No.  1 .  .  . 

No.  2  . 

Pres.,  No.  1 .  .  . 

No.  2  . 

Std.,  Water,  No.  10 .  .  .  9.00 


Canned  Fish 


HERRING  ROE 


10  oz .  1.50  1.50  .  . 

No.  2.  17  oz .  1.65  1.76  .  . 

No.  2.  19  oz .  2.00  2.00  .  . 

LOBSTER 

Flats.  1  lb .  6.50  6.60  .  . 

V.  lb .  3.26  3.25  . 

%  lb .  1.95  1.95  .  . 

OYSTERS 

Std.,  4  oz . .  .95  l.no  .  . 

5  oz .  1.10  1.10  .  . 

8  oz .  1.90  2.00  .  . 

10  oz .  2.20  2.20  .  . 

Selects,  6  oz .  .  . 

SALMON 

Red  Alaskas,  Tall,  No.  1 .  2.60  . 

Flat,  No.  % .  .  1.70  1.76 

Cohoes,  Tall,  No.  1 .  2.26  . 

Flat.  No.  1 .  2.36  . 

No.  %  .  1.36  . 

Pink.  Tall,  No.  1 .  .  1.26  1.36 

Flat,  No.  % .  .86  . 

Sockeye  Flat,  No.  1 .  .  2.66  2.76 

No.  %  .  .  1.70  1.70 

Chums,  Tall,  No.  1 .  . .  1.16  1.20 

Medium,  Red.  Tall .  .  1.90  2.00 

SHRIMP 

No.  1,  Small .  1.45  .  .  . 

No.  1.  Medium .  1.50  .  .  . 

No.  1,  Large .  1.60  .  .  . 

SARDINES  (Domestic),  Per  Case 

%  Oil,  Key .  3.25  . 

%  Oil,  Keyless .  2.70  .  .  . 

Vx  Oil,  Tomato,  Carton .  .  . 

%  Oil,  Carton .  3.50  3.60  .  . 

%  Mustard,  Keyless .  2.60  2.65  .  . 

<3alif.  Oval  No.  1,  24’s .  .  1.60  1.70 

Calif.  Oval  No.  1,  48’s .  .  3.26  3.30 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

V4S  . 

Light  Meat,  Is . 

%s  . 

%8  . 


.  6.02% 

11.00  12.00 

.  6.00 

3.86  4.26 

9.00  10.66 
6.00  6.85 

3.60  3.96 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-^apman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sicott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

James  Leffel  S  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canidng,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint 
David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES.  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas,  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS.  Tin.  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimoro. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  HI. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbiug,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  IB. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  ,Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery,  For  the  preparatory  work: 

see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 
CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES.  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  lU. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS.  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  Unks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TTie  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  W’is. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS.  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston.  lU. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robiiu  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hemelScaUT 
sealed).  ' 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 
FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston',  ni, 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Co^ration,  Hoopeston,  111 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis.' 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDBATJUC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wla. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago, 
lacketed  Kettles.  See  Kettles,  Copper. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  IlL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  In^anapoUs,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 


JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corooration,  HooMston,  Ul. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Slnclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Foo^  Machinery  Coiporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  oi  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MU.ir  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  BerUn,  Wis 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS  (Rubber).  ,  „  ^ 

Dewey  S  Almy  Chemical  Co.,  Cambndge,  Mass. 


PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Slnclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

LMnard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Slnclalr-^ott  Co.,  Baltimore,  Md. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  OI. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHdiERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  DL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Hi. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
Hansen  Cemg.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  OI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS.  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl 
Hansen  Cang,  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HIHLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Win. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Beilin-Chapman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Rl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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THE  CANNING  TRADE 


Avoid  Trouble 


During  the  Packing 
Season 


Arrange  now  -  for  comprehensive  in¬ 
surance  protection  which  will  pro¬ 
vide  the  right  coverage  at  all  times  - 
for  the  minimum  cost. 


CANNERS  EXCHANGE  SUBSCRIBERS 


Sprasue-Sells 

Super>Pulper 


WARNER  INTER  INSURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave.,  CHICAGO,  ILL. 


Sprague-Sells 

Super-Finisher 


..TO  BIG  PROFITS 


^Artistic 

O^LS 


Jump  obstacles  in  the  path  of  quality  pulping  and  fin¬ 
ishing  with  these  two  sensationally  successful  machines! 
With  the  completely  modernized  Sprague-Sells  Super- 
Pulper  and  Super-Finisher,  all  waste  is  eliminated,  and 
the  last  ounce  of  usable  material  fed  to  them  is  turned 
into  profits. 

In  every  case  the  yield  obtained  through  the  use  of 
these  machines  is  considerably  increased,  sometimes  as 
much  as  9%. 


All  machines  quickly  convertible  for  either  pulping  or 
finishing.  Capacity — far  greater  than  other  machines. 
Mail  the  coupon. 

Modern  Canning  Equipment  for  All  Food  Products 


Plain. 

Varnished. 

Embossed. 


THE 


Simpson  &  doeller 


CO. 

BALTIMORE.MD. 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 


r FOOd'mACHI  NErV  CORI^DRATfoN"  " 

I  (Sprague-Sells  Division)  HOOPESTON,  ILL.  I 

I  Please  send  me  1 

I  ■ 

I  Q  Full  details  of  the  Super-Pulper  and  Super-Finisher.  [ 

I  □  Your  complete  General  Catalog  No.  400.  ■ 


State 


EARLIER  .  .  MORE  UNIFORM 


THE  ASGROW  STRAIN 


This  pure-line  stock  represents  a  distinct  advance  in 
uniformity  of  vine  growth  and  concentration  in  setting 
of  pods,  resulting  in  a  higher  percentage  of  green  beans 
at  the  canning  stage. 


Associated  Seed  Groupers,  Inc 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

JVeu)  haven,  Connecticut 

Sales  Branches: 

Atlanta  Indianapolis  losAngclcs  Memphis  Salinas 


